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LinkedIn

In Australia 2016

LinkedIn 7M, Facebook 15M, Instagram 7M, 

Twitter 5M, Pinterest 4M, Snapchat 3M
Source: http://www.businessinsider.com.au/this-is-how-many-people-use-snapchat-linkedin-twitter-and-facebook-in-australia-2016-3

http://www.businessinsider.com.au/this-is-how-many-people-use-snapchat-linkedin-twitter-and-facebook-in-australia-2016-3


Decide on your purpose and stick to it

http://www.linkedin.com/pulse/how-choose-your-next-job-career-sue-ellson
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Select your primary and secondary keywords and put 
them in your LinkedIn profile in the most important 

positions – Headline, Current Job Title, Past Job Title, 
Education, Summary, Experience

http://www.linkedin.com/pulse/linkedin-keywords-what-primary-secondary-should-you-sue-ellson
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Complete as many sections as possible in your 
LinkedIn Profile, Company Profile or Group 

and be reasonably active
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Always proof read everything you 
publish, like, comment or share 

before pressing Save or Send
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Create a Style Guide for your 
purpose so that your behaviour is always 
consistent and is search engine optimised 

for your purpose

#hashtags @handles keywords images
calls to action – contact details
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Stay up to date with the various features 
and functions of LinkedIn (visit and click around

at least every six months) and incorporate 

the best features for your purpose
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Be strategic when you source new Connections, 
Followers and Group Members and determine which VIPs 

you will personally keep in touch with more frequently
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Decide on what you will measure and how often you will 
record this information so that you can accurately assess 

whether or not you are achieving your purpose

Connections 60+, Views per 90 days 100+
Recommendations 6+, Endorsements 20+
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Regularly review your viewers, your responses, the leads, 
the conversions, the analytics, the notifications to source 

clues as to how you can increase your performance

© Sue Ellson 2016

Number 9



Understand the nature of the platform and its power 
as a network builder, content publisher and research 

tool and use these features to your advantage
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Access the relevant Apps, Jobs, Influencers, Channels, 
Newsfeeds (Personal, Company, Groups) for your purpose

http://120ways.com/members/

Special Download Files
Free to join Personal Membership Program
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Consider the Premium LinkedIn Products – but ONLY after 
you have fully maximised all of the Freemium Options and 
have enough results from your various efforts to truly gain 

the value from the Premium Products 

http://linkedin.com/premium/products
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Understand the nature of business and the value of 
integrating your offline and online networking, referrals, 

thank you’s and follow ups. Make a habit of connecting to 
every new person you meet related to your purpose on 

LinkedIn and think about introducing people you know to 
other people in your network on a semi-regular basis
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Adapt your processes to the various life stages you 
go through but also the different purposes that are 

related to either jobs or enterprises. 
Source solutions rather justifications

Students In Secondary Or Tertiary Education

Early Career

Mid-Career

Career Changers

Late Career

Retirement
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Understand other people if you are in the job market 
(HR managers, recruiters etc) and your target audience (if 
you are part of an enterprise) and remember that this is 

not just about you, it is also about them
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Don’t let anecdotes or limiting beliefs stop you 
from achieving your purpose, but be realistic about the 

choices you make and take action based on factual 
evidence, faith and persistence
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Remember that you are now part of an international 
market and this can give you both opportunities and 

challenges. Remember that you need to constantly learn 
and grow to remain relevant to current market conditions
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Measure what is relevant, review this information 
and make choices about what you 

will do next to achieve your purpose
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Relax a little but also have a range of risk mitigation 
strategies in place to manage your branding and 
reputation, even if you are a very private person. 

If you are in an enterprise, make sure your colleagues 
understand and comply with the enterprise’s 

Social Media Policy
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Ask and pay for professional help if you need assistance 
with writing, keeping up activity levels, producing and/or 
sharing content or understanding the tools you need to 

use for your purpose – and to bemost effective, consider 
establishing an ongoing review process from an expert 
(or join the 120 Ways Publishing Membership Program 

http://120ways.com/members)
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Sue Ellson – Author, Trainer, 
Independent LinkedIn Specialist

More information Stand A3

sueellson @ sueellson.com

sueellson.com, 120ways.com
+61 402 243 271

SMS or email me 

First name, email address and ‘RYCM’
for a copy of the top 

20 Tips and Techniques from both books
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