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Quick Points
acknowledge traditional owners of land where we are all based

this presentation is for people of all backgrounds

it is not professional advice for your personal circumstances

you are welcome to share the slides but I hope you can action them!

assume varied level of knowledge and experience and can read

information correct at time of publication

please add any questions you have in the Chat or Q&A box

will be asking you what has been most helpful to you at the end (feedback for me)

will be focusing on your Author Name for this session (not for all of your books, titles, enterprise, sales etc)
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Promised and Bonus* Content
1. How does Google work?*

2. What do you want to be found for*

3. How to tell Google where you are online*

4. What does Google need to see (beyond your Google presence)*

5. Google Business Profile and free Google Website (for your author name)

6. Google Reviews (so you can use a link to ask for them)*

7. Google Local Guides Connect

8. Google Knowledge Panel (and how to claim it once Google has found your book/s)

9. Google Scholar (where you can list your publications)

10. Google Alerts (so you can be notified about quotes from you or your book/s)

11. Google Analytics (ensuring you have this on your website and you own the account, not the website developer)

12. YouTube (ensuring your channel is on your Google account, creating a playlist of videos that feature you, and how to access subtitles)

13. Your priority tasks to complete after this webinar*

14. Additional free resources*

Thank you for showing up – ALL questions MOST welcome!



Fast Facts – more at sueellson.com
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https://sueellson.com/about 

Sue Ellson is a Member of

Sue Ellson is the Founder of

https://sueellson.com/about


1. How does Google Work?
 Meaning

 Relevance

 Quality

 Usability

 Context

https://www.google.com/intl/en_au/search/howsearchworks/how-search-works/ranking-results

 Location of Searcher, Text or Voice Activated Search, Past Behaviour, Keywords of Searcher

 Google 92% of searches https://gs.statcounter.com/search-engine-market-share 

 Find out what is being searched for at https://trends.google.com/trends/?geo=AU 

 It prefers you to have a Google Account (if you have Gmail, you already have a Google Account but you can start a Google 
Account with your own email address at https://accounts.google.com/signup/v2/webcreateaccount?continue=
https%3A%2F%2Faccounts.google.com%2F&biz=false&flowName=GlifWebSignIn&flowEntry=SignUp 
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2. What do you want to be found for?

 Your Author Name (and/or your Pseudonym)

 Your Book Title/s

 Your Enterprise Name (if you have a ‘business’ name)

 Your Publishing Name (if you are self or independently published) 

 Your Publisher’s Name (if you have one, ideally they will have a unique profile page for you on their website)

 Your Literary Agent’s Name (again, ideally they will have a profile page for you on their website)

 Your Australian Society of Authors Profile https://www.asauthors.org/find-an-author/search/

?command=viewEntityContact&entityType=0&entitySerial=3750&membershipSerial=40096322 

 Your Keywords (book genre, topics, book format ie audio book etc)

 Your Behaviour (to verify that you are active and relevant otherwise you will ‘disappear’)

 Make sure that ALL of your author details are completed at Thorpe-Bowker (ISBN) https://www.myidentifiers.com.au as this information is 

used for your Google Knowledge Panel

It is important for you to remember that these are all part of helping you be found for your Author name on the internet
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This is the Sue Ellson 

Google Author Profile 

or Knowledge Panel
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Don’t forget to 

update your 

Australian Society 

of Authors Profile
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This is the Sue Ellson 

Google Business Profile 

(underneath Author Profile) 

and you need to be signed 

in to your Google account 

to see it.

Everyone can have one even 

if you do not have an 

Author Profile yet by creating a 

Google Business Profile at 

https://business.google.com 

You must provide an address for a 

postcard to be sent out but you can 

say that you do NOT serve customers 

at your address.

If you do not want to use your home 

address, you can request permission 

from your accountant, agent, 

publisher etc. to receive the 

verification postcard that must go to 

a physical address.

https://business.google.com/


3. How to tell Google where you are online
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Collect a list of 

everywhere you 

have been 

published so far

Sort into three 

sections

1. Links

2. Profile Links

3. Contributor Links



3. How to tell Google where you are online
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Collect a list of 

everywhere you 

have been 

published so far

Sort into three 

sections

1. Links

2. Profile Links

3. Contributor Links



3. How to tell Google where you are online
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Go to https://aboutme.google.com

and add them in the three sections

Full instructions at 

https://sueellson.com/blog/how-to-

be-found-on-page-one-of-google-

search-results-for-your-name-

keywords-and-company 

https://aboutme.google.com/
https://sueellson.com/blog/how-to-be-found-on-page-one-of-google-search-results-for-your-name-keywords-and-company
https://sueellson.com/blog/how-to-be-found-on-page-one-of-google-search-results-for-your-name-keywords-and-company
https://sueellson.com/blog/how-to-be-found-on-page-one-of-google-search-results-for-your-name-keywords-and-company
https://sueellson.com/blog/how-to-be-found-on-page-one-of-google-search-results-for-your-name-keywords-and-company


4. What does Google need to see
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All that you need to start is

1. LinkedIn Profile for your name

For free, you can also have

1. Other Social Media

2. Google one page website

3. Google Author/Knowledge Panel if 

your ISBN is correct

4. Google Scholar Profile

5. YouTube Channel with long or 

short form video content 

(owned by Google)

6. Directory Listings with your website 

for your phone number (if public)



5. Google Business Profile and Free Website
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Create this at https://business.google.com when you are signed in to your Google Account

Need to provide a street address for verification

Can list up to 10 categories of what you do

Once completed, choose ‘Website’ on the left menu

Create your own URL – mine is https://sueellson.business.site

Example website is https://paul-s-j-smith-piano-tuner-technician.business.site

It is a one page layout, fixed design but it ranks in Google and it is free! Don’t even need to 
buy a domain name

Can be in addition to your own website and give you an additional page on the internet, 
favoured by Google

Instructions at 
https://www.linkedin.com/pulse/google-my-business-free-website-seo-strategies-sue-ellson  

https://business.google.com/
https://sueellson.business.site/
https://paul-s-j-smith-piano-tuner-technician.business.site/
https://www.linkedin.com/pulse/google-my-business-free-website-seo-strategies-sue-ellson


5. Google Business Profile and Free Website

15

If you do not have your own website, you can choose to have this appear 
in Google Search Results.

It is recommended to add in Photos in the left menu as well as in the 
Website section. The more the better (100+).

You cannot turn off Reviews (but you can on Facebook).
https://dotcomwords.com.au/seo/google-my-business

What to do before you speak to a website designer (so that you understand 
the principles of producing content online) 
https://www.linkedin.com/pulse/what-do-before-you-speak-website-
designer-sue-ellson

How Much Should I Pay For A Website And What Should Be Included In The 
Website Design Proposal? (if you are ready to start creating your own 
archive of published content) https://www.linkedin.com/pulse/how-much-
should-i-pay-website-what-included-design-proposal-ellson

What to do before you upgrade or redesign your website (before you lose 
what you have gained) https://www.linkedin.com/pulse/what-do-before-
you-upgrade-redesign-your-website-sue-ellson

https://dotcomwords.com.au/seo/google-my-business
https://www.linkedin.com/pulse/what-do-before-you-speak-website-designer-sue-ellson
https://www.linkedin.com/pulse/what-do-before-you-speak-website-designer-sue-ellson


6. Google Reviews
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Risk mitigation strategy – get reviews so if/when you get 
a bad review, it is not the end of the world.

Get a link from your Google Business Profile to share.

You cannot incentivise people to write a review.

They need a Google Account to write a review. If they 

can add images or videos as well, it will be extra good.

https://sueellson.com/blog/social-media-bad-reviews-
and-complaints-blessing-or-curse 

https://sueellson.com/blog/social-media-bad-reviews-and-complaints-blessing-or-curse
https://sueellson.com/blog/social-media-bad-reviews-and-complaints-blessing-or-curse


7. Google Local Guides Connect
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Join with your Google Account at 
https://www.localguidesconnect.com
Give reviews – pay it forward

https://www.localguidesconnect.com/


8. Google Knowledge Panel
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These are created via your ISBN’s

1. Sign in to Google

2. Google your name (or your name 
and the word Author)

3. See the Knowledge Panel

4. Choose ‘Claim this Knowledge Panel’ 
next to the blue tick

5. You will then need to sign in to various 
accounts or websites and attach 
screen shots showing you have 
signed in to attach the Knowledge 
Panel to your Google Account

Updates can only be suggested, not 
made via  https://support.google.com/
knowledgepanel/answer/7534842?hl=en 

https://support.google.com/knowledgepanel/answer/7534842?hl=en


9. Google Scholar
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You can add your publications at 
https://scholar.google.com

Click the + to add ‘Articles manually’

Then choose ‘Book’

https://scholar.google.com/


10. Google Alerts
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You can ask Google to send you updates for when your author name or 
book titles are quoted online https://google.com/alerts - put the words in 
quotation marks to ensure that is what is found

https://google.com/alerts


11. Google Analytics
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Please ensure that the 
Google Analytics account 
associated with your website 
is YOUR Google Account and 
not that of your website 
designer. https://marketing
platform.google.com/about/
analytics/

You can connect this to a 
WordPress.org website using 
the Google Site Kit Plugin 
https://wordpress.org/plugins/
google-site-kit. If you have a 

Squarespace, Wix, Weebly, 
GoDaddy website, there 
should be an app that you 
can use to add Google 
Analytics not just their own 
analytics.

You need to update it to the 
GA4 version, not Universal 
Analytics UA. 

https://marketingplatform.google.com/about/analytics/
https://marketingplatform.google.com/about/analytics/
https://marketingplatform.google.com/about/analytics/
https://wordpress.org/plugins/google-site-kit
https://wordpress.org/plugins/google-site-kit


12. YouTube
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Make sure your YouTube Channel is on your Google 
Account.

Handles are coming i.e. @sueellson. Fill in the About Page.

Every video you upload, change setting so that all 
comments must be approved. They can’t be deleted once 
published.

Choose not suitable for children (so you can embed the 
videos elsewhere).

Amazing video titles (with your author name) and 
descriptions (with tags and three #hashtags).

Create Playlists to bring ‘all’ of your YouTube content 
together in lists including videos on other people’s channels.

Once uploaded, wait a bit, then you can see subtitles, edit 
them and download the .srt file and then when you upload 
a video to social media, you can upload the captions too. 

Shorts videos of less than 60 seconds and shot in portrait 
mode (to compete with TikTok and Instagram Reels)



12. YouTube
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If you are adding a blog post to your website, 
embedding a YouTube video as well can help it 
appear in Google Search Results.



Where to from here?

Please choose three 
things from this 
session to do in 
three hours from now
(or days if you must)

3 in 3



13. Priority Items
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1. Collect a list of all of your links online in a spreadsheet and copy/paste the links at https://archive.org/web 

2. Create a Google Account (if you don’t have one)

3. Add in all your links at https://aboutme.google.com

4. Create a Google Business Account in your name at https://business.google.com and create a free Google website and get 
the Reviews Link and start asking for Reviews

5. Join Local Guides Connect https://localguidesconnect.com so you can write Reviews

6. Claim your Google Author Knowledge Panel (assuming you have valid ISBNs) by Googling your name and the word ‘author’

7. Consider adding your books to Google Scholar https://scholar.google.com

8. Set up Google Alerts for your name and book names https://google.com/alerts

9. Make sure your website has Google Analytics GA4 installed and that it is associated with your Google Account

10. Update your YouTube Channel and optimise all of your videos – adding them to your website where possible

https://archive.org/web
https://aboutme.google.com/
https://business.google.com/
https://localguidesconnect.com/
https://scholar.google.com/
https://google.com/alerts


14. Additional Resources
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https://books.google.com If you would like to search books

https://play.google.com/books if you would like to add your books for purchase

https://sueellson.com/blog/linkedin-for-authors LinkedIn for Authors with extra links

https://australianselfpublisher.com/articles/2018/11/29/1866/networking-tips-for-authors Networking for Authors

https://sueellson.com/blog/how-to-start-writing-a-book How to start writing a book (a discussion)

Thank you for participating!

https://books.google.com/
https://play.google.com/books
https://sueellson.com/blog/linkedin-for-authors
https://australianselfpublisher.com/articles/2018/11/29/1866/networking-tips-for-authors
https://sueellson.com/blog/how-to-start-writing-a-book


Follow / Subscribe to the ASA

 LinkedIn Page https://www.linkedin.com/company/australian-society-of-authors/

    (1,039 Followers and 16 Employees)

 Facebook https://www.facebook.com/asauthors

    (7,900 Likes, 10,000 Followers)

 Twitter https://twitter.com/asauthors

    (13,800 Followers)

 Instagram https://www.instagram.com/asauthors

    (3,905 Followers)

 YouTube https://www.youtube.com/user/asauthors

   (188 Subscribers)

 TikTok https://www.tiktok.com/@asauthors

    (292 Followers)
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Follow / Subscribe to Sue Ellson
 LinkedIn Profile https://www.linkedin.com/in/sueellson 

    (23,051 Connections, 25,672 Followers)

 LinkedIn Page https://www.linkedin.com/company/sue-ellson 
    (574 Followers)

 Facebook https://www.facebook.com/sueellson2
    (143 Followers)

 Twitter https://twitter.com/sueellson
    (405 Followers)

 Instagram https://www.instagram.com/sueellson (mostly poems)
    (328 Followers)

 YouTube https://www.youtube.com/channel/UCOhckRXATKRvbqU6GNbys8A?sub_confirmation=1  
    (101 Subscribers)

 TikTok https://www.tiktok.com/@sueellson
    (17 Followers)

 Sue Ellson Shares LinkedIn Newsletter (4,643 Subscribers) 
    https://www.linkedin.com/newsletters/sue-ellson-shares-6869552819440099328

 Sue Ellson Email Newsletter (1,846 Subscribers)
    http://eepurl.com/hjxQkP 
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Say Thank You

https://search.google.com/local/writereview
?placeid=ChIJXWwbnSKuEmsRpPLjlMFgVqs

(be the first to write a review for the ASA)

https://g.page/sue-ellson-author/review 
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