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Online Presence

✔ The Scientific Method

✔ What often happens

✔ What could happen

✔ Research, Social, Online, Media Trends

✔ Research, Social, Online, Media Channels

✔ How do you make this happen



Fast Facts – more at sueellson.com
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https://sueellson.com/about and https://sueellson.com/services-and-pricing 

Sue Ellson is a Member of

Sue Ellson is the Founder of

https://sueellson.com/about
https://sueellson.com/services-and-pricing


Author of five books

Latest – LinkedIn for me and my career or business – launched 23 January 2023

Give yourself a gold star ⭐ LinkedIn Presence 

https://sueellson.com/books or https://120wayspublishing.com

4

https://sueellson.com/books
https://120wayspublishing.com/


The 
Scientific
Method

Where do you report your 
results?

How do people find your 
results?

Do you want to be published or 
create change?

How do you measure the 
impact of your research?
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What often 
happens

Report published

Report shared own channel

Added to your list of publications

Shared in less than three other 
channels, often not in the public 
domain or busy journalist channels

Few citations
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What could 
happen

Report published

Report shared own channel

Added to your list of publications

Systematically shared and 
published in research, online, 
social and media channels

More citations
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Research 
Trends

– references in search

– references in chat

– bing.com Microsoft ChatGPT Facebook

– bard.google.com Google Extensions

– artificial intelligence and machine 
learning exponential change
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Social 
Trends

Platforms like TikTok 

– usage hours increasing

– micro  learning edutainment

– in app searches

– mobile versus screen

– viral reach
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https://www.businessdit.com/average-time-spent-on-tiktok 

https://www.businessdit.com/average-time-spent-on-tiktok


Online 
Trends

– yourname.com – only thing 
you own!

– archiving

– copyright tracking

– free and paid aggregators 

10https://www.linkedin.com/pulse/what-do-before-you-speak-website-designer-sue-ellson  

https://www.linkedin.com/pulse/what-do-before-you-speak-website-designer-sue-ellson


Media
Trends

– time poor journalists

– reliant on other publications

– value subject matter experts

– value repeat talent

– value speedy responses

– value Australian data

– get on their lists!
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What could 
happen

Report published

Report shared own channel

Added to your list of publications

Systematically shared and 
published in research, online, 
social and media channels
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broadcast - mainstream

narrowcast – niche

print

television

radio

audio podcasts

video vodcasts

Social
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OnlineResearch Media

orcid.org

scholar.google.com

researchgate.net

academia.edu

online journals

university repositories

linkedin.com

twitter.com

youtube.com

yourname.com

uni.edu.au/yourname

aboutme.google.com

archive.org/web

muckrack.com

authory.com



How do you make this happen?
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1. Spreadsheet Columns – Date, Title, Publication Name, Link, Details, Publish Location 1, 
Publish Location 2, Publish Location 3, Publish Location 4 etc

2. Spreadsheet Row – Date, Title, Publication Name, Link, Details, Publish Date 1, Publish 
Date 2, Publish Date 3, Publish Date 4 etc

3.  Other Columns – Abstract, Volume Number, Edition Number, Medium (Print, 
     Online, Radio, Television, Podcast), Archive.org Link etc

Step 1 – Create a Usernames and Passwords List

Step 2 – Publish Research

Step 3 – Add details to Publications Spreadsheet

Step 4 – Update Publications Spreadsheet each time an item is published elsewhere

Step 5 – Keep yourname.com website updated with a full list of publications

Step 6 – Review process and complete improvements – motto “from now on”

Remember that a research assistant could help you if you have the login details!



Concepts

✔ digital asset – lifetime value and permanent record

✔ digital currency – engagement and regular publishing online 
    to show that you are ‘still alive’ and active

✔ digital consistency – do what is manageable on an ongoing basis

✔ digital reliability – published widely, be verifiable with reviews

✔ digital results – systemise to attract rather than seek impact

15



LinkedIn Essentials

✔ public profile URL and headline

✔ publications

✔ skills

✔ creator mode – newsletters if connect

✔ build your network – use app on phone to connect with everyone you 
meet personally but also connect with everyone you meet virtually
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Follow Sue Ellson’s Socials or Contact directly 

https://sueellson.com/contact

sueellson@sueellson.com

+61 402 243 271

Email me with ‘inSTEM’ in the subject line for:
1. Usernames and Passwords Spreadsheet
2. List of Publications Spreadsheet
3. Links to useful resources for academics / researchers
4. A copy of this slide deck
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Discussion and Demonstration

https://sueellson.com/contact
mailto:sueellson@sueellson.com
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