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Previous Presentations for ASBA — 2022 and 2024

ASBA™

v LinkedIn for Association of School Business Administrators (ASBA) Members via Webinar 12 August 2022

Slides - https://asba.asn.au/int/asba/uploads/files/Pips%20files/Webinar%20Uploads/LinkedIin%20notes%20120822.pdf
Recording - https://asba.asn.au/int/asba/uploads/files/Pips%20files/Webinar%20Uploads/Linke din%20webinarf%20120822.mp4

v LinkedIn for ASBA Board in Canberra 22 March 2024
Slides — https://sueellson.com/wp-content/uploads/20240322-asba-board-linkedin-strategy-by-sue-ellson.pdf
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Sue Ellson

Sue Ellson is a Member of

/) @ « l S ¢ l - SP N-: uuuuuuuuuu
. . e V%@IE@S \ "IN educate WS
l')’Ri‘,':Sl's\(jl'[ B el bl " SSRGS - SmallPressNetwork cctumief a prfosaionsie ] 44 44 0l

Sue Ellson is the Founder of

(3 <
120ways newcomers
publishing network

Joined LinkedIn 2003, Consulting since 2008, Linkedln Books 2016 and 2023

https://sueellson.com/about and https://sueellson.com/services-and-pricing
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Avuthor of five books

120 WAYS 120 WAYS 120WAYS | |& & © ’
ACHIEVE ATTRACT MARKET ||® » 2 &
PURPOSE CAREER BUSINESS | |[w T ¥ ©

WITH OR HYPER G I a STE RS Linked m
LINKEDIN. | | BUSINESS LOCALLY ol for me

Latest — LinkedIn for me and my career or business — launched 23 January 2023
Give yourself a gold star #« LinkedIn Presence

https://sueellson.com/books or https://120wayspublishing.com
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Follow / Subscribe to Sue Ellson Online

v LinkedIn Profile hitps://www.linkedin.com/in/sueellson
(25,242 Connections, 29,054 Followers)

| v YouTube https://www.youtube.com/@sueellson
(648 Subscribers, 160 Videos — goal is 1,000+ Subscribers)

v LinkedIn Page https://www.linkedin.com/company/sue-ellson
(890 Followers)

v Facebook hitps://www.facebook.com/sueellson? (229 Followers)

v Twitter / X hitps://x.com/sueellson (450 Followers)

v Instagram https://www.instagram.com/sueellson (mostly poems) (447 Followers)

v Pinterest https://pinterest.com.au/sueellson (20 Followers)

v TikTok https://www.tiktok.com/@sueellson (52 Followers)

v Sue Ellson Shares LinkedIin Newsletter (6,099 Subscribers)
https://www.linkedin.com/newsletters/sue-ellson-shares-6862552819440099328

v Sue Ellson Sharing LinkedIn Newsletter (316 Subscribers)
https://www linkedin.com/newsletters/7011478630589497344

v Sue Ellson Website Blog Notifications Email (68 Subscribers)
https://sueellson.com/blog-subscribe

v Sue Ellson Email Newsletter (288 Subscribers) 6
https://sueellson.com/newsletters
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Salary Negotiation

MELBOURNE

e v &

IGII SALARY SHOULD BE BASED ON EXPERIENCE & SKILLS

https://sueellson.com/blog/negotiating-salary-expectations-on-channel-2-today-exira



https://sueellson.com/blog/negotiating-salary-expectations-on-channel-9-today-extra

Quick Points

v acknowledge traditional owners
v this presentation is for people of all backgrounds
v this is not professional advice for your personal circumstances

Vv slides can be shared

v will be asking you what has been most helpful to you
v questions welcome any time

v encourage you to find 3 things to do in 3 hours or 3 days



LinkedIn for Leaders and Schools

— launched 5 May 2003, world's largest professional network around
1 billion members in 200+ countries, over 17 million in Australia

- 6.5+ million active monthly users in Australia
https://www.socialmedianews.com.au/social-media-statistics

— globally, 50.6% between 25-34
https://www.statista.com/statistics/273505/global-linkedin-age-group

— acquired by Microsoft in 2016 and you will see many Microsoft Features in the
platform, restricted APl access

—if someone Google's you, likely to appear in Search Results

—we allneed a NETWORK = NET WORTH
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LinkedlIn for Leaders
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Connect with ASBA online

. ASBA Updates for your LinkedIn Profile

. Leadership Updates for your LinkedIn Profile

. Follow your School’s Page and click Notification Bell, All Posts
Develop a Connection Strategy

. Develop an Engagement Strategy

. Develop a Content Strategy

. Get a Copy of Your Data every Six Months

Set Your Own Linkedln Goals

0. Turn Off Email Notifications

10



1. Connect with ASBA online
A

Follow, Join and/or Subscribe and choose NOTIFY £ fo receive details As BA)’,T\\

Facebook Page
https://www.facebook.com/ASBALtd - Like and Follow - 133 Likes, 155 Followers

Linkedin Group
https://www.linkedin.com/groups/5130414/ - Join - 433 Members

LinkedIn School
https://www.linkedin.com/school/association-of-school-business-administrators-asba
- List Board Position and Notify All New Posts 1,185 Followers 3 Alumni

ASBA YouTube Channel
hitps://www.youtube.com/@AssocSchoolBusAdmin Subscribe and Notify - 5 Subscribers, 2 Videos

Connect with Kathy Dickson, CEO of ASBA
hitps://www.linkedin.com/in/kathy-dickson

11
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2. ASBA Updates for your LinkedIn Profile

1. Can add ASBA Logo to LinkedIn Banner Image 1584 x 396 pixels

2. Can add ASBA Post Nominals in About Section

3. Can add ASBA Committee Position to Professional or Voluntary Experience (choose ASBA from drop down box)
4. Can add ASBA Membership in Licenses and Certifications Section **

5. Can add ASBA Membership in Organizations Section **

6. Can add any ASBA Courses to Education and/or Courses Section (Education = added to Alumni)

7. Can add ASBA Website Link https://asba.asn.au in Contact Info Section (but not DOB)

** Include the Description of ASBA wherever you can

Established in 1977, the Association of School Business Administrators Limited (ASBA) is the peak body representing 8 Member
associations of over 1,450 Bursars, Business Managers and Business Administrators employed in independent non-government
schools throughout Australasia. hitps://asba.asn.au

** Include the a Link wherever you can

ASBA website link hitps://asba.asn.au

Video link fo ASBA School Governance Program https://vimeo.com /722425347
May need to create a Thumbnail —-recommend ASBA Logo

12
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2. ASBA Updates for your LinkedIn Profile

1. Can add ASBA Logo to LinkedIn Banner Image 1584 x 396 pixels

m Q, Search m == & Q

Home My Metwork Jobs Messaging

ASBA™

]
1

%o

I - st
Kathy D!Ekﬁqn ) . . . = Business Administrators...
Chief Executive Officer ASBA % Non-Executive Director * Enterprise
Governance Professional & ﬂ Bond University

J

.. Association of School

East Corrimal, New South Wales, Australia - Contact info

971 followers - 500+ connections



2. ASBA Updates for your LinkedIn Profile

2. Can add ASBA Post Nominals in About Section

About V4

Sue Ellson GK BBus MPC PCDAA ASA WYV 5PN MEdPIlus AWS)sueellson@suesllson.com +61 402 243 271
https://sueellson.com/about https://sueellson.com/clients Personalised Professional Services at
https.//sueellson.com/services-and-pricing

528 More

N4 Top skills
Linkedln Training = Linkedln - Writing = Consulting = Marketing

14



2. ASBA Updates for your LinkedIn Profile

3. Can add ASBA Committee Position to Professional or Voluntary Experience (choose ASBA from drop down box)

Volunteering + 7

WA Chapter Committee /
Association of School Business Administrators (ASBA)

lan 2024 - Present - 9 mos

Education

ASBA®

Achievements
> invited to support WA State Chapter Conference

Tasks
» attend meetings and provide reports and updates
» complete tasks and projects

Established in 1977, the Association of School Business Administrators Limited (ASBA) is the peak body
representing 8§ Member associations of over 1,450 Bursars, Business Managers and Business Administrators
employed in independent non-government schools throughout Australasia. ASBA provides Professional
Development opportunities, a salary survey, the Associate magazine, Chapter and Mational Conferences, webinars
and a Bulletin Board as well as bespoke programs in partnership with universities and other educational bodies in
Australia. ASBA also provides advice and information to Independent Schools Australia.

https://asba.asn.au

ASBA Limited
ASB.&* Established in 1977, the Association of School Business Administrators Limited (ASBA) is the
peak body representing & Member associations of over 1,450 Bursars, Business Managers an... ] 5



2. ASBA Updates for your LinkedIn Profile

4. Can add ASBA Membership in Licenses and Certifications Section **

&

ASBA™

_|_

Licenses & certifications

Professional Member - Association of School Business Administrators (ASBA) /
Association of School Business Administrators (ASBA)

lssued Jan 2024

Credential ID https://asba.asn.au/

(Shﬂw credential (£ )

Skills: Business Administration

" ASBA Limited
ASBA" Established in 1977, the Association of School Business Administrators Limited (ASBA) is the
peak body representing 8 Member associations of over 1,450 Bursars, Business Managers an...

Association of School Business Administrators (ASBA)
ASBA School Governance Program Introduction Video

16



2. ASBA Updates for your LinkedIn Profile

5. Can add ASBA Membership in Organizations Section **

& Organizations

Association of School Business Administrators Limited (ASBA)
Professional Member - Jan 2024 - Present

""E Associated with Social Media College Your School Name here

Established in 1977, the Association of 5chool Business Administrators Limited (ASBA) is the peak body representing 8
Member associations of over 1,450 Bursars, Business Managers and Business Administrators employed in independent
non-government schools throughout Australasia.

ASBA provides Professional Development opportunities, a salary survey, the Associate magazine, Chapter and MNational
Conferences, webinars and a Bulletin Board as well as bespoke programs in partnership with universities and other
educational bodies in Australia.

ASBA also provides advice and information to Independent Schools Australia.

https://asba.asn.au

N

17



2. ASBA Updates for your LinkedIn Profile

6. Can add any ASBA Courses to Education and/or Courses Section (Education = added to Alumni)

,&

ASBA"

Education

Association of School Business Administrators (ASBA) /
Emerging Leaders Program, School Business Administration
Jan 2023 - Dec 2024

The ASBA Emerging Leaders Program aims to immerse aspiring business managers in a robust curriculum,
developing their leadership capabilities and equipping them with the tools necessary to lead key operational

areas, such as:

= Financial Management

= Operations Management

* Human Resources Management

= Strategic Planning and Implementation
= Compliance and Risk Management

= Stakeholder Engagement

= Technology Management

= Fundraising and Resource Development

https://asba.asn.au/#emergingleadersprogram

Skills: Business Administration

ASBA Emerging Leaders Program
Comprehensive 12-month program designed to prepare the next generation of business
managers for leadership roles within independent schools across Australia and Mew Zealand....

18



2. ASBA Updates for your LinkedIn Profile

7. Can add ASBA Website Link https://asba.asn.au in Contact Info Section (but not DOB)

Kathy Dickson - st

Chief Executive Officer ASBA % Non-Executive Director * Enterprise
Governance Professional *

East Corrimal, New South Wales, Australia JContact info

Edit contact info X

Birthday
Month v | ‘ Day

Website

Website URL

https://asba.asn.au }

Website type

Other | v }



https://asba.asn.au/#westernaustralia

2. ASBA Updates for your LinkedIn Profile

More Recommendations

hitps://sueellson.com/blog/40-ways-you-can-support-your-profession-or-industry **

https://www.linkedin.com/pulse/20141016095333-77832-how-to-showcase-your-professional-membership-on-

linkedin

https://www.linkedin.com/pulse/linkedin-page-strateqies-schools-colleges-sue-ellson/

https://www.linkedin.com/pulse/how-change-your-career-health-wellbeing-lifestyle-sue-ellson-gapjc

WY

ASBA™"

20
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3. Leadership Updates for your LinkedIn Profile

Professional Photo

Full Headline (underneath name)

Most Sections Filled In

List Achievements in Past Tense

List Tasks in Present Tense

Include Links

Include Academic Transcripts of Subjects
Think Keywords all the time

Only Verify with your Email Address

Edit your LinkedIn Public Profile URL to just your
name (can include dashes or numbers)
hitps://www.linkedin.com/public-profile /settings

S 0PN WN -

.o .

https://www.youtube.com/waitch2v=t4xK9eiRrpE

120 WAYS
ACPiLEVE
PUR.I:'OSE
LINKEDIN

Sue Ellson @ ®) Ghe/ten

Independent LinkedIn Specialist - Digital Mentor, Coach, Author,
Educator, Consultant, Career Subject Matter Expert for Media, Founder,
Gigster, Keynote Speaker, Trainer, Poet, Writer, Business Social
Marketing, Al j»

:9: Top Career Development Voice

Greater Melbourne Area - Contact info

Sue Ellson Services & Pricing

120 WAYS
ATTRACT
CAREER

BUSINESS

Tried pod Tt
Tow ora Poinmiies

120 WAYS
MARKET
BUSLI:I_ESS
LOCALLY

Tk a0 True
Tige and Techmmion

$ h o Y ‘ V4

"> H @

GIOSTERS || Siaemey

iy e @

o

sueellson.com /books

@ 7

. Sue Ellson

University of South Australia

21
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4. Follow your School’s Page and click Notification Bell, All Posts

Make sure everyone else clicks the £ Nofification Bell too!

Ihttps://www.linkedin.com,’schooI/'guildford-grammar-school/ |

M Gmail @B YouTube % Maps

Manage notifications about
Guildford Grammar School

Most relevant
Pers

onalized based on your activity

2
X\ off

22



5. Develop a Connection Strategy

- local, interstate, overseas

- profession and/or industry

- shared employer or education provider

- https://www.linkedin.com/in/kathy-dickson

- https://asba.asn.au/#boarddirectors

- https://asba.asn.au/#chapterpresidents

Recommend

From now on, invite everyone you meet online or offline to connect with you
on LinkedIn — do it at close as possible to the time of the first exchange

e.g. Thank you for your email on the topic of x. | like to invite everyone |
meet both personally and professionally to connect with me here on
LinkedIn. | look forward to seeing you online! Cheers, Sue ©

Don't forget to click the Nofification Bell on VIPs £

2:00 ul 4G 94

X LinkedIn QR code
My code Scan
Sue Ellson
Independent LinkedIn Specialist - Author, Educator,
Consultant, Career Subject Matter Expert for Media, F...
Ok M O]

O

@ Share my code

& Save to photos

23


https://www.linkedin.com/in/kathy-dickson
https://asba.asn.au/#boarddirectors
https://asba.asn.au/#chapterpresidents

5. Develop a Connection Strategy

Including everyone you meet af the conference!

48v - ¥ s

- -,
x Linkedin QR code * Connect
ana - v - -
sne vas one san . — - \y cote sean P r—
E] x Lresse % cose - o Share profie in s message
—— - ~e S -
3 . “ ' un‘-u- & _ Uriiage D r— Hice ho mesl you al e oyt
e e e er e ‘ B e | smtme e wvant Loty connect Sue
— Gotiun = G . v Do - - 3+ Comnact
o oo
-_— il
~~~~~ " oo
J— [-
e —=Ts * nm
=l = = | ,
afelo] [t ]v]e]) o]e s — = [ seewmen
s s @t gh ik
u xcvbdbnm .
(=} ¢ e
1. Open 2. Press dofs 3. Press Scan 4. Press 5. Select 4. In Linkedin 7. Use your phone to 8. Press the three dots 9. Select Personalize 10. Type up a brief
Linkedin App on top right Enable Settings on seftings, tumn Scan this code on the next to the Message Invite message, Send
and press in hand side of ’ screen button Invitation to Connect
Camera your Phone on Camera
Search Box screen Accoss

24



6. Develop an Engagement Strategy

— listen before ‘speak’

— be strategic with your Reactions, Comments,
Reposts and Sends

— provide Skill endorsements

— provide Recommendations

— curate your Newsfeed - VIP's and Company's
click £ and choose All New Posts

— contribute to at least 3 Collaborative Articles for
a Top Voice badge
https://www.linkedin.com/pulse/topics/home

Recommend

Allocate 10 minutes a week to engage on Linkedin

Review
https://sueellson.com/blog/10-ways-to-improve-your-

linkedin-engagement

t, sy
coue ‘ ‘ % . Q 3 comments + 12 reposts
a - & Like @Ccmment r(ﬂ Repost "" Send

Skills
Public Speaking

%=, Dale Carnegie Training
W@ Accredited Speaker Member (ASM)

Accredited Critic (Positive Speaker Coach) - Australian Rostrum Victorian Zone

Show all 6 details =&

€ Recommendations

Received Given

Contribute to 3+ articles in this skill with your unique perspective to be considered
202 for a Top Career Development Voice badge. Check back tomorrow for your
updated progress.

:0: Top Career Development Voice 25
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/. Develop a Content Strategy

. . 1 " Content Connection Australia & NZ
— consider Posts (Newsfeed — Dynamic) gﬁ i Worg 12
. . . . 6d - i
— consider Articles (Page - Lifetime) = Leverage the power of video =
_ Consider Newsle-l--l-ers (Arﬂcles Wi-l-h Noﬂﬁcoﬂo ns) ‘I;inkedln isdgnhancing video discoverability on the pl_a_tform. to help you drive
eeper audience engagement, connect to opportunities and bring your knowledge

to life.
— consider Groups (Well Moderated)

We're seeing 1.4 x more engagement on video vs other formats on LinkedIn (as of
July 2024) and video is now the fastest growing format on LinkedIn, with uploads

— consider Events (Free, monthly or bi-monthly) up 34% year-over-year.

Given your existing presence on our platform and commitment to sharing your
insights with other members, we'd love to encourage you all to start leveraging the

ReCO m m e nd power of video.

. To get involved, consider adapting your written posts into 30-90 second videos.
Once a month to add new content is adequate -
When creating a video, remember to:
@ Have a clear hook in the opening sentence
@ Focus on a single topic with an authentic and original point of view
@ Be actionable so the member can follow your advice
° @ Include minimal branding
ReVIew & Apply auto-generated captions if you aren't editing in your own

https.//sueellson.com/blog/10-ways-to-improve-your-linkedin-posts et more i here:nitpey ket in/ oy TG5-c

h‘l"l‘ps ://Sueel ISOn .Com/b|OQ/ ] O_WOVS_‘I‘O_lm Drove_vou r_lln kedin_q r‘l‘lc | es If you don't think you've got the voice or face for video, don't be discouraged! Just

give it a try. | shared my first video on Linkedin yesterday and I'd be lying if | said it

wasn't painful, but we are all learning together.

https://sueellson.com/blog/10-ways-to-improve-your-linkedin-newsletters

If you are sharing video already, share your tips with us in the comments!

https://sueellson.com/blog/10-ways-to-improve-your-linkedin-events

hitps://www.linkedin.com/feed/update/
urn:li:activity:7231902397667717120
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8. Get a Copy of Your Data every six months

hitps:.//www.linkedin.com/mypreferences/d/download-my-data — save as soon as you receive the email

& Cj ] https://www.linkedin.com/mypreferences/d/download-my-data

£ Settings

Account preferences

@ Signin & security

® Visibility

@ Data privacy

E Advertising data

Notifications

P»

& Back

Your Linkedin data belongs to you, and you can download an archive any time or view the rich media you
have uploaded.

Download larger data archive, including connections, verifications, contacts, account history, and
information we infer about you based on your profile and activity. Learn more

O Want something in particular? Select the data files you're most interested in.

[:] Articles D Connections [:] Imported Contacts
D Messages D Invitations D Profile
[:] Recommendations D Registration

Your download will be ready in about 24 hours

Don't see what you want? Visit our Help Center.
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9. Set your own LinkedIn Goals

— Connections (Increase by x per six months)

— Followers (more than Connections)

— Profile Views per 90 Days (100+)

— Appearances in Search Results per 7 days (50+)
— Skill Endorsements (20+ per Skill)

— Recommendations (6+ Given and 6+ Received)

https://www.linkedin.com/mynetwork/grow

https://www.linkedin.com/dashboard

+ your own Profile URL

|i| https://www.linkedin.com/dashboard/

[ ]
m Q, Search ﬁ a
Home My Metworl

Analytics & tools
Sunday, September &

Analytics @
7478 29,054
Post impressions Followers
463.4% past 7 days A0.1% past 7 days
942 639
Profile viewers Search appearances
Past 90 days Previous wesk
7 230
MNew newsletter subscribers MNewsletter article views
¥30% past 7 days ¥82.4% past 7 days

Weekly sharing tracker

Increase your visibility by posting, commenting, or contributing to collaborative articles. We suggest taking 3 actions
every week.

Sep 2-8
24 of 3 actions
Great work! Congratulations on exceeding the weekly sharing goal.

3 posts 21 comments 0 contributions
Start a post Comment on feed Add contribution

i
i
i
me
=N
E
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10. Turn off Email Notifications

— and adjust any other relevant settings to avoid being inundated with updates from LinkedIn in your Inbbox

< G A https://wwwlinkedin.com/mypreferances/d/notification-subcategories/invitations-to-connect

£ Settings € Bk

Invitations to connect I

These are notifications that other members have invited you to connect or accepted your connection request.

: Account preferences Choose where you get notified
& n-app notifications on
& S|gn in & Security " Delivered inside the app

Push notifications Off
Pushed to your device immediately

@ Visibility

P»

D Data privacy

Sent on your primary email

=] Advertising data

© WhatsApp of
Sent on your WhatsApp number

O
(D
- - @)
@

Notifications

P»




Linkedln for Schools

1. Make sure you have a School Page
2. 80% of Students on LinkedIn

3. 80% of Staff on LinkedIn
4. Quarterly Reporting of School Page Followers and Alumni
5. Keep a link to all Published Content in a Spreadsheet
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B /48

Why LinkedIn for Schools? i

University of
South Australia 4‘

— every Alumni — free advertising and easier search University of South Australia ©

Higher Education - Adelaide, South Australia - 179K followers - 127K alumn:

— every Staff Member - free advertising and employee advocacy
( v Following 1@

Home  About Posts Jobs  Alumni Insights

— every Follower — more credibility for due diligence

— every Post, Article, Newsletter, Event — more reach
126,749 alumni

()

— every Connection — more search results

I Search alumni by title, keyword or company I

— every Reaction — greater reach opportunity i s I i B
. . . Where they work + Add Where they live + Add v
— every Comment — more validation and reach opportunity B ‘
. . . e = [ |
— every Newsletter — invites more subscribers — PL06K | ot At At ,
[— [c— [ |
— every @Mention — nofifies person or page to engage 888 | Depariment for Education, South Australa 67,210 | Greater Adelside Area y
_ every #hGShTGg _ C]ddS .I-O Con-l-en-l- group 659 | University of Adelaide 64,999 | Adelaide, SA :

Show more ~

— every Engagement of any sort - builds relationships
—every Update you do first — more likely to appear People you may know

— every New Feature you incorporate — more reach
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1. Make sure you have a School Page

If your School has a Linkedin Company Page instead of a
Linkedln School Page, you need to ask one of the ideally three
LinkedIn Super Admins to request it to be changed from a
Company Page to a School Page via this form

https://www.linkedin.com/help/linkedin/ask/CP-primary

Should only take a couple of days to process and allows you to
track your Alumni

as well as let Staff choose it as their Employer from the drop
down box

e.g. https://www.linkedin.com/company/ringwood-secondary-
college should be https://www.linkedin.com/school/ringwood-
secondary-college

* Good idea to also check for any duplicate Pages or Groups for
your School and have them merged / removed

m Help Linkedin ¥ How can we help?

Contact LinkedIn support

LinkedIn Pages Request

sueellson@sueellson.com

‘What is the name of the Page as it exists on LinkedIn? *

Copy and paste the name of the Page on LinkedIn.com from your browser

What is the URL for your organization's LinkedIn Page? *

Copy and paste the URL of your organization's Page on Linkedin.com from your browser

‘What can we help you with today? | want to: *

B -

Additional Details/Question

& Add an attachment

In order to answer your question or troubleshoot a problem, a Linkedin representative may need to access
your account, including, as needed, your messages and settings.
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2. 80% of Students on Linkedin

include your school in the Education Section
include Activities and Societies

include Subjects

add in Topics if it helps

Include Skills

include a Description of the School

have an introduction to the school Video available
introduce Alumni offerings before departure

licise with the Careers Team and Marketing Teams

b

Henley High School Vi

ueniey  Year 12, Matriculation

Jan 1980 - Nov 1982

Grade: Final examination score 365/500

Activities and societies: Basketball, Sailing

Year 12 Subjects
= Chemisty

> French

> Maths | and Il
> Physics

Year 11 Subjects
= Chemistry

> English

= French

= Maths | and [l
> Physics

After arriving at this academic style schoel in Year 10 from a sports focused school for Years 8 - 9 was a challenge.
| moved to this school because my parents had moved house. After a great deal of hard werk and additional

tutoring in French, | achieved the top grade in all subjects in the final term of Year 11 and achieved a modest final
result in Year 12 despite not doing all of my homework throughout the year! My top result was 84/100 for French.

Established in 1958, Henley High School is a co-educational public secondary school, located in Henley Beach,
Adelaide, South Australia. Henley High School’s motto is To strive, to seek. not to yield."

https://www.henleyhs.sa.edu.au/

Skills: Writing - Strategy + Networking - Social Networking

HENLEY Henley High School
HIGH SCHOOL

Established in 1958 - To strive, to seek. not to yield https://www.henleyhs.sa.edu.au

Your Journey | Henley High School
At Henley High Schoal, our vision is to prepare our students to flourish in an evolving and
challenging world. We value the journey which is school and are dedicated to helping each...
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3. 80% of Staff on Linkedln

- include your school in the Experience Section

- ask to click on the Notification Bell £ All Posts

- licise with People and Culture (HR) Team

- have a process for onboarding and offboarding

- have a social media policy — provide training

- encourage providing style guide ready content to admins
- encourage international connections

- encourage local connections

- encourage thought leadership

- encourage engagement (employee advocacy)

Korowa Year 7 Students

The 'aha’' moment

Liana Gooch @
Associate Principal Learning, Teaching & Innovation

February 21, 2019

Remember those ‘aha’ moments on a school trip when something you had been
studying in class suddenly clicked? That action of learning via reflection and
application of information in a new situation often by doing is known as
experiential learning and is one of the most important learning processes. As a
teacher, | have observed students experiencing clarity whenever a complex aspect
learnt via classroom delivery, for example, coastal physical processes, suddenly
crystallised when they were able to observe and reflect upon it occurring in the
field.

The inclusion of out of classroom trips and tours are incredibly vital for learning
and as the 2008 Ofsted Report indicated, a well-planned and implemented
program beyond the classroom can significantly contribute to raising learning 34



4. Quarterly Reporting of School Page Followers and Alumni

- often only real time numbers available so
remember to record quarterly

- track numbers when you do a Linkedin
Session for Year 11's/Year 12's
(do not start a profile as a ‘student’ or it will
request identification — say Work Experience
at your school in the Experience section)

- ensure LinkedIn Icon is on school website

- invite Linkedln Connecting at Events (with
mobile phone, a great icebreaker)

- include QR code in presentations (make a
trackable bit.ly code to measure
engagement)

You\r/‘owneg\stalrfs h-‘e"‘-ej‘" d .

7 2 -
s

Guildford Grammar School

Providing extraordinary opportunities and an outstanding education for girls and boys from Kindergarten
to Year 12.

Primary and Secondary Education - Guildford, Western Australia - 3K followers - 698 alumni

Traiomn ) ©)

Home About Posts  Jobs Alumni Insights

m‘ Images | | Videos | [ Articles | [ Documents |

@ Sort by: Top ¥

&)

Guildford Grammar School
Guildford Grammar 2,807 followers

School e ®

2,807 followers We are seeking dynamic and energetic educators who place student learning and

wellbeing at the forefront of all they do, with various teaching roles available in
Science, Technologies and HASS to commence at the start of 2025. ...more

See a collection of active or Show translation
past ads by Guildford
Grammar School.

View ad library
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5. Keep a link to all Published Content in a Spreadsheet

Date, Topic, Text, Link to Post, Article or Newsletter

easily keeps a record of frequency
allows re-use of yearly content
risk management strategy

do not try and evaluate effectiveness of each
piece of content
(>5 reactions >1 comment is enough)

consistent quality more important

no silver bullet for viral content

use images or video that tell a story instantly
try and stick to a style guide (beyond job ads)
can create job ads — but promote directly

can create paid ads — but fry in-person activities
before online — most people on LinkedIn are not
‘regular’ viewers of LinkedIn (i.e. feeder school
afternoon tea sponsorship)

%l0® Knox Grammar School + Follow =+

6,640 followers
6d » @
s
EMPLOYEE ENGAGEMENT // We W save

been honoured with Xref Engag

%) :
Show translation 8 oy Sk st

¢/» Embed this post

u I Q@ F Report post

KNOX Ll

GRAMMAR |
SCHOOL

<

CHANGE
CHAMPION

XREF ENGAGE AWARDS
2024 WINNER

E@C Richard Arkell and 88 others 10 comments - 4 reposts
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Write a Google Review for ASBA

https://search.google.com/local/writereview<eplaceid=ChlJgé602sWpcImsRKmTOmMzA3TgA

Neil st

= Toowoomba’
City

@The Empire Theatre

See outside

ASBA

Website Directions Save

Address: 123 Margaret St, Wilsonton Heights QLD 4350
Phone: (07) 4602 0823

Suggest an edit - Own this business?
Add missing information

Add business hours

Add category

Questions & answers
Be the first to ask a question

Ask a question

Reviews @ Write a review Add a photo

Be the first to review


https://search.google.com/local/writereview?placeid=ChIJq6o2sWpclmsRKmTOmzA3TqA

What were your faves?

Please choose three
things from this session
o do in three hours /
days from now




Any Questions?

Recommended Links

https.//sueellson.com/linkedin-insight-webinars-and-recordings (full list)

https://sueellson.com/blog/linkedin-for-board-directors-and-senior-leaders

https://sueellson.com/blog/2024-data-finance-and-online-update-for-schools

https://sueellson.com/blog/linkedin-for-schools-colleges-and-universities

https://sueellson.com/educate-plus-presentations-and-publications

https://sueellson.com/blog/40-ways-you-can-support-your-profession-or-industry

Contact Sue Ellson

+61 402 243 271
sueellson@sueellson.com
hitps://sueellson.com
hitps://www.linkedin.com/in/sueellson
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https://sueellson.com/blog/linkedin-for-schools-colleges-and-universities
https://sueellson.com/educate-plus-presentations-and-publications
https://sueellson.com/blog/40-ways-you-can-support-your-profession-or-industry
mailto:sueellson@sueellson.com
https://sueellson.com/
https://www.linkedin.com/in/sueellson
https://sueellson.com/blog/asba-wa
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