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Previous Publication for ASBA – May 2024

2Thank you Kathy Dickson - LinkedIn Audit for Schools https://anyflip.com/fubq/ktvk pages 21-22  

https://anyflip.com/fubq/ktvk
https://anyflip.com/fubq/ktvk


Previous Presentations for ASBA – 2022 and 2024

 LinkedIn for Association of School Business Administrators (ASBA) Members via Webinar 12 August 2022

Slides - https://asba.asn.au/int/asba/uploads/files/Pips%20files/Webinar%20Uploads/LinkedIn%20notes%20120822.pdf 

Recording - https://asba.asn.au/int/asba/uploads/files/Pips%20files/Webinar%20Uploads/LinkedIn%20webinar%20120822.mp4

 LinkedIn for ASBA Board in Canberra 22 March 2024  

Slides – https://sueellson.com/wp-content/uploads/20240322-asba-board-linkedin-strategy-by-sue-ellson.pdf 
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https://asba.asn.au/int/asba/uploads/files/Pips files/Webinar Uploads/LinkedIn notes 120822.pdf
https://asba.asn.au/int/asba/uploads/files/Pips%20files/Webinar%20Uploads/LinkedIn%20webinar%20120822.mp4
https://sueellson.com/wp-content/uploads/20240322-asba-board-linkedin-strategy-by-sue-ellson.pdf


Sue Ellson
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Joined LinkedIn 2003, Consulting since 2008, LinkedIn Books 2016 and 2023

https://sueellson.com/about and https://sueellson.com/services-and-pricing 

Sue Ellson is a Member of

Sue Ellson is the Founder of

https://sueellson.com/about
https://sueellson.com/services-and-pricing


Author of five books

Latest – LinkedIn for me and my career or business – launched 23 January 2023

Give yourself a gold star  LinkedIn Presence 

https://sueellson.com/books or https://120wayspublishing.com 
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https://sueellson.com/books
https://120wayspublishing.com/


Follow / Subscribe to Sue Ellson Online

 LinkedIn Profile https://www.linkedin.com/in/sueellson 
    (25,242 Connections, 29,054 Followers)

 YouTube https://www.youtube.com/@sueellson
    (648 Subscribers, 160 Videos – goal is 1,000+ Subscribers)

 LinkedIn Page https://www.linkedin.com/company/sue-ellson 
    (890 Followers)

 Facebook https://www.facebook.com/sueellson2 (229 Followers)

 Twitter / X https://x.com/sueellson (450 Followers)

 Instagram https://www.instagram.com/sueellson (mostly poems) (447 Followers)

 Pinterest https://pinterest.com.au/sueellson (20 Followers)

 TikTok https://www.tiktok.com/@sueellson (52 Followers)

 Sue Ellson Shares LinkedIn Newsletter (6,099 Subscribers) 
https://www.linkedin.com/newsletters/sue-ellson-shares-6869552819440099328

 Sue Ellson Sharing LinkedIn Newsletter (316 Subscribers)
    https://www.linkedin.com/newsletters/7011478630589497344 

 Sue Ellson Website Blog Notifications Email (68 Subscribers)
https://sueellson.com/blog-subscribe 

 Sue Ellson Email Newsletter (288 Subscribers)
    https://sueellson.com/newsletters
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https://www.linkedin.com/in/sueellson
https://www.youtube.com/@sueellson
https://www.linkedin.com/company/sue-ellson
https://www.facebook.com/sueellson2
https://x.com/sueellson
https://www.instagram.com/sueellson
https://pinterest.com.au/sueellson
https://www.tiktok.com/@sueellson
https://www.linkedin.com/newsletters/sue-ellson-shares-6869552819440099328
https://www.linkedin.com/newsletters/7011478630589497344
https://sueellson.com/blog-subscribe
https://sueellson.com/newsletters


Salary Negotiation

https://sueellson.com/blog/negotiating-salary-expectations-on-channel-9-today-extra 
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https://sueellson.com/blog/negotiating-salary-expectations-on-channel-9-today-extra


Quick Points

 acknowledge traditional owners

 this presentation is for people of all backgrounds 

 this is not professional advice for your personal circumstances

 slides can be shared

 will be asking you what has been most helpful to you

 questions welcome any time

 encourage you to find 3 things to do in 3 hours or 3 days
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LinkedIn for Leaders and Schools
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– launched 5 May 2003, world's largest professional network around 
1 billion members in 200+ countries, over 17 million in Australia

– 6.5+ million active monthly users in Australia
https://www.socialmedianews.com.au/social-media-statistics

– globally, 50.6% between 25-34 
https://www.statista.com/statistics/273505/global-linkedin-age-group

– acquired by Microsoft in 2016 and you will see many Microsoft Features in the 
platform, restricted API access

– if someone Google’s you, likely to appear in Search Results

– we all need a NETWORK = NET WORTH

https://www.socialmedianews.com.au/social-media-statistics
https://www.statista.com/statistics/273505/global-linkedin-age-group


LinkedIn for Leaders

1. Connect with ASBA online

2. ASBA Updates for your LinkedIn Profile

3. Leadership Updates for your LinkedIn Profile

4. Follow your School’s Page and click Notification Bell, All Posts

5. Develop a Connection Strategy

6. Develop an Engagement Strategy

7. Develop a Content Strategy

8. Get a Copy of Your Data every Six Months

9. Set Your Own LinkedIn Goals

10. Turn Off Email Notifications

10



1. Connect with ASBA online
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Follow, Join and/or Subscribe and choose NOTIFY  to receive details

Facebook Page
https://www.facebook.com/ASBALtd - Like and Follow - 133 Likes, 155 Followers

LinkedIn Group
https://www.linkedin.com/groups/5130414/ - Join - 433 Members

LinkedIn School
https://www.linkedin.com/school/association-of-school-business-administrators-asba 

- List Board Position and Notify All New Posts 1,185 Followers 3 Alumni

ASBA YouTube Channel
https://www.youtube.com/@AssocSchoolBusAdmin Subscribe and Notify - 5 Subscribers, 2 Videos

Connect with Kathy Dickson, CEO of ASBA

https://www.linkedin.com/in/kathy-dickson 

https://www.facebook.com/ASBALtd
https://www.linkedin.com/groups/5130414/
https://www.linkedin.com/school/association-of-school-business-administrators-asba
https://www.youtube.com/@AssocSchoolBusAdmin
https://www.linkedin.com/in/kathy-dickson


2. ASBA Updates for your LinkedIn Profile
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1. Can add ASBA Logo to LinkedIn Banner Image 1584 x 396 pixels

2. Can add ASBA Post Nominals in About Section

3. Can add ASBA Committee Position to Professional or Voluntary Experience (choose ASBA from drop down box)

4. Can add ASBA Membership in Licenses and Certifications Section **

5. Can add ASBA Membership in Organizations Section **

6. Can add any ASBA Courses to Education and/or Courses Section (Education = added to Alumni)

7. Can add ASBA Website Link https://asba.asn.au in Contact Info Section (but not DOB)

** Include the Description of ASBA wherever you can
Established in 1977, the Association of School Business Administrators Limited (ASBA) is the peak body representing 8 Member 
associations of over 1,450 Bursars, Business Managers and Business Administrators employed in independent non-government 
schools throughout Australasia. https://asba.asn.au 

** Include the a Link wherever you can
ASBA website link https://asba.asn.au 
Video link to ASBA School Governance Program https://vimeo.com/722425347 
May need to create a Thumbnail – recommend ASBA Logo

https://asba.asn.au/#westernaustralia
https://asba.asn.au/
https://asba.asn.au/
https://vimeo.com/722425347
https://vimeo.com/722425347


2. ASBA Updates for your LinkedIn Profile
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1. Can add ASBA Logo to LinkedIn Banner Image 1584 x 396 pixels



2. ASBA Updates for your LinkedIn Profile
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2. Can add ASBA Post Nominals in About Section



2. ASBA Updates for your LinkedIn Profile
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3. Can add ASBA Committee Position to Professional or Voluntary Experience (choose ASBA from drop down box)



2. ASBA Updates for your LinkedIn Profile

16

4. Can add ASBA Membership in Licenses and Certifications Section **



2. ASBA Updates for your LinkedIn Profile
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5. Can add ASBA Membership in Organizations Section **



2. ASBA Updates for your LinkedIn Profile
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6. Can add any ASBA Courses to Education and/or Courses Section (Education = added to Alumni)



2. ASBA Updates for your LinkedIn Profile
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7. Can add ASBA Website Link https://asba.asn.au in Contact Info Section (but not DOB)

https://asba.asn.au/#westernaustralia


2. ASBA Updates for your LinkedIn Profile
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More Recommendations 

https://sueellson.com/blog/40-ways-you-can-support-your-profession-or-industry **

https://www.linkedin.com/pulse/20141016095333-77832-how-to-showcase-your-professional-membership-on-

linkedin

https://www.linkedin.com/pulse/linkedin-page-strategies-schools-colleges-sue-ellson/

https://www.linkedin.com/pulse/how-change-your-career-health-wellbeing-lifestyle-sue-ellson-qapjc 

https://sueellson.com/blog/40-ways-you-can-support-your-profession-or-industry
https://www.linkedin.com/pulse/20141016095333-77832-how-to-showcase-your-professional-membership-on-linkedin
https://www.linkedin.com/pulse/20141016095333-77832-how-to-showcase-your-professional-membership-on-linkedin
https://www.linkedin.com/pulse/linkedin-page-strategies-schools-colleges-sue-ellson/
https://www.linkedin.com/pulse/how-change-your-career-health-wellbeing-lifestyle-sue-ellson-qapjc


3. Leadership Updates for your LinkedIn Profile
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1. Professional Photo

2. Full Headline (underneath name)

3. Most Sections Filled In

4. List Achievements in Past Tense

5. List Tasks in Present Tense

6. Include Links

7. Include Academic Transcripts of Subjects

8. Think Keywords all the time

9. Only Verify with your Email Address

10. Edit your LinkedIn Public Profile URL to just your 

name (can include dashes or numbers) 

https://www.linkedin.com/public-profile/settings

https://www.youtube.com/watch?v=t4xK9etRrpE 

https://www.linkedin.com/public-profile/settings
https://www.youtube.com/watch?v=t4xK9etRrpE


4. Follow your School’s Page and click Notification Bell, All Posts
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Make sure everyone else clicks the  Notification Bell too!



5. Develop a Connection Strategy
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- local, interstate, overseas

- profession and/or industry

- shared employer or education provider

- https://www.linkedin.com/in/kathy-dickson 

- https://asba.asn.au/#boarddirectors

- https://asba.asn.au/#chapterpresidents 

Recommend

From now on, invite everyone you meet online or offline to connect with you 
on LinkedIn – do it at close as possible to the time of the first exchange

e.g. Thank you for your email on the topic of x. I like to invite everyone I 
meet both personally and professionally to connect with me here on 
LinkedIn. I look forward to seeing you online! Cheers, Sue ☺

Don’t forget to click the Notification Bell on VIPs 

https://www.linkedin.com/in/kathy-dickson
https://asba.asn.au/#boarddirectors
https://asba.asn.au/#chapterpresidents


5. Develop a Connection Strategy
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Including everyone you meet at the conference!



6. Develop an Engagement Strategy
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– listen before ‘speak’

– be strategic with your Reactions, Comments, 

   Reposts and Sends

– provide Skill endorsements

– provide Recommendations

– curate your Newsfeed – VIP’s and Company’s
  click  and choose All New Posts

– contribute to at least 3 Collaborative Articles for
   a Top Voice badge
   https://www.linkedin.com/pulse/topics/home 

Recommend

Allocate 10 minutes a week to engage on LinkedIn

Review
https://sueellson.com/blog/10-ways-to-improve-your-
linkedin-engagement 

https://www.linkedin.com/pulse/topics/home
https://sueellson.com/blog/10-ways-to-improve-your-linkedin-engagement
https://sueellson.com/blog/10-ways-to-improve-your-linkedin-engagement


7. Develop a Content Strategy
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– consider Posts (Newsfeed – Dynamic)

– consider Articles (Page – Lifetime)

– consider Newsletters (Articles with Notifications)

– consider Groups (Well Moderated)

– consider Events (Free, monthly or bi-monthly)

Recommend

Once a month to add new content is adequate

Review
https://sueellson.com/blog/10-ways-to-improve-your-linkedin-posts

https://sueellson.com/blog/10-ways-to-improve-your-linkedin-articles

https://sueellson.com/blog/10-ways-to-improve-your-linkedin-newsletters

https://sueellson.com/blog/10-ways-to-improve-your-linkedin-events  
https://www.linkedin.com/feed/update/

urn:li:activity:7231902397667717120 

https://sueellson.com/blog/10-ways-to-improve-your-linkedin-posts
https://sueellson.com/blog/10-ways-to-improve-your-linkedin-articles
https://sueellson.com/blog/10-ways-to-improve-your-linkedin-newsletters
https://sueellson.com/blog/10-ways-to-improve-your-linkedin-events
https://www.linkedin.com/feed/update/urn:li:activity:7231902397667717120
https://www.linkedin.com/feed/update/urn:li:activity:7231902397667717120


8. Get a Copy of Your Data every six months 
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https://www.linkedin.com/mypreferences/d/download-my-data – save as soon as you receive the email 

https://www.linkedin.com/mypreferences/d/download-my-data


9. Set your own LinkedIn Goals
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– Connections (Increase by x per six months)

– Followers (more than Connections)

– Profile Views per 90 Days (100+)

– Appearances in Search Results per 7 days (50+)

– Skill Endorsements (20+ per Skill)

– Recommendations (6+ Given and 6+ Received)

https://www.linkedin.com/mynetwork/grow

https://www.linkedin.com/dashboard

+ your own Profile URL

https://www.linkedin.com/dashboard
https://www.linkedin.com/dashboard


10. Turn off Email Notifications
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– and adjust any other relevant settings to avoid being inundated with updates from LinkedIn in your Inbox



LinkedIn for Schools
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1. Make sure you have a School Page

2. 80% of Students on LinkedIn

3. 80% of Staff on LinkedIn

4. Quarterly Reporting of School Page Followers and Alumni

5. Keep a link to all Published Content in a Spreadsheet



Why LinkedIn for Schools?
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– every Alumni – free advertising and easier search

– every Staff Member – free advertising and employee advocacy

– every Follower – more credibility for due diligence

– every Post, Article, Newsletter, Event – more reach

– every Connection – more search results

– every Reaction – greater reach opportunity

– every Comment – more validation and reach opportunity

– every Newsletter – invites more subscribers

– every @Mention – notifies person or page to engage

– every #hashtag – adds to content group

– every Engagement of any sort – builds relationships

– every Update you do first – more likely to appear

– every New Feature you incorporate – more reach



1. Make sure you have a School Page
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If your School has a LinkedIn Company Page instead of a 

LinkedIn School Page, you need to ask one of the ideally three 

LinkedIn Super Admins to request it to be changed from a 

Company Page to a School Page via this form

https://www.linkedin.com/help/linkedin/ask/CP-primary

Should only take a couple of days to process and allows you to 

track your Alumni 

as well as let Staff choose it as their Employer from the drop 

down box

e.g. https://www.linkedin.com/company/ringwood-secondary-

college should be https://www.linkedin.com/school/ringwood-

secondary-college

* Good idea to also check for any duplicate Pages or Groups for 

your School and have them merged / removed

https://www.linkedin.com/help/linkedin/ask/CP-primary
https://www.linkedin.com/company/ringwood-secondary-college
https://www.linkedin.com/company/ringwood-secondary-college
https://www.linkedin.com/school/ringwood-secondary-college
https://www.linkedin.com/school/ringwood-secondary-college


2. 80% of Students on LinkedIn
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- include your school in the Education Section

- include Activities and Societies

- include Subjects

- add in Topics if it helps

- Include Skills

- include a Description of the School

- have an introduction to the school Video available

- introduce Alumni offerings before departure

- liaise with the Careers Team and Marketing Teams



3. 80% of Staff on LinkedIn
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- include your school in the Experience Section

- ask to click on the Notification Bell  All Posts

- liaise with People and Culture (HR) Team

- have a process for onboarding and offboarding

- have a social media policy – provide training

- encourage providing style guide ready content to admins

- encourage international connections

- encourage local connections

- encourage thought leadership

- encourage engagement (employee advocacy)



4. Quarterly Reporting of School Page Followers and Alumni
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- often only real time numbers available so 
remember to record quarterly

- track numbers when you do a LinkedIn 
Session for Year 11’s/Year 12’s 
(do not start a profile as a ‘student’ or it will 
request identification – say Work Experience 
at your school in the Experience section)

- ensure LinkedIn Icon is on school website

- invite LinkedIn Connecting at Events (with 
mobile phone, a great icebreaker)

- include QR code in presentations (make a 
trackable bit.ly code to measure 
engagement)



5. Keep a link to all Published Content in a Spreadsheet
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- Date, Topic, Text, Link to Post, Article or Newsletter

- easily keeps a record of frequency

- allows re-use of yearly content

- risk management strategy

- do not try and evaluate effectiveness of each 
piece of content 
(>5 reactions >1 comment is enough)

- consistent quality more important

- no silver bullet for viral content

- use images or video that tell a story instantly

- try and stick to a style guide (beyond job ads)

- can create job ads – but promote directly

- can create paid ads – but try in-person activities 
before online – most people on LinkedIn are not 
‘regular’ viewers of LinkedIn (i.e. feeder school 
afternoon tea sponsorship)



Write a Google Review for ASBA
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https://search.google.com/local/writereview?placeid=ChIJq6o2sWpclmsRKmTOmzA3TqA

https://search.google.com/local/writereview?placeid=ChIJq6o2sWpclmsRKmTOmzA3TqA


What were your faves?

Please choose three 
things from this session 
to do in three hours / 
days from now

3 in 3



Any Questions?

39

Recommended Links

https://sueellson.com/linkedin-insight-webinars-and-recordings (full list)

https://sueellson.com/blog/linkedin-for-board-directors-and-senior-leaders 

https://sueellson.com/blog/2024-data-finance-and-online-update-for-schools 

https://sueellson.com/blog/linkedin-for-schools-colleges-and-universities

https://sueellson.com/educate-plus-presentations-and-publications 

https://sueellson.com/blog/40-ways-you-can-support-your-profession-or-industry 

Contact Sue Ellson
+61 402 243 271
sueellson@sueellson.com
https://sueellson.com 
https://www.linkedin.com/in/sueellson 

Slides online at https://sueellson.com/blog/asba-wa Code Busselton

https://sueellson.com/linkedin-insight-webinars-and-recordings
https://sueellson.com/blog/linkedin-for-board-directors-and-senior-leaders
https://sueellson.com/blog/2024-data-finance-and-online-update-for-schools
https://sueellson.com/blog/linkedin-for-schools-colleges-and-universities
https://sueellson.com/educate-plus-presentations-and-publications
https://sueellson.com/blog/40-ways-you-can-support-your-profession-or-industry
mailto:sueellson@sueellson.com
https://sueellson.com/
https://www.linkedin.com/in/sueellson
https://sueellson.com/blog/asba-wa
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