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Welcome

10 ways to improve your LinkedIn Lead Generation

specific tips

relevant examples

pick your 3 things to do in 3 hours from now



10 Ways to Improve your 
LinkedIn Lead Generation

1. Abide by the LinkedIn User Agreement
2. Optimise your LinkedIn Profile and/or Page
3. Reconnect Existing Network
4. Find your Target Audience
5. Have a Follow Up Process
6. Engage with your Audience
7. Create Consistent Content
8. Use Special Features
9. Consider Events
10. Consider Newsletters



Fast Facts – more at sueellson.com
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https://sueellson.com/about and https://sueellson.com/services-and-pricing 

Sue Ellson is a Member of

Sue Ellson is the Founder of

https://sueellson.com/about
https://sueellson.com/services-and-pricing


Special Gift – Free Downloads
 latest offer https://sueellson.com/latest-offer 

• Usernames and Passwords Spreadsheet (most popular)

• LinkedIn Statistics and Backup Spreadsheet

• Basic Social Media Statistics Spreadsheet

• List of Publications Spreadsheet

• Sample Resume Layout – Applicant Tracking System Friendly

 will send these direct to active participants!

 LIVE EVENT – LinkedIn for me and my career or business Workshop

    Saturday 12 October 2024 9:30am – 1:30pm in person in Canterbury, Melbourne

    https://linkedinforme.eventbrite.com.au $195 includes printed book Maximum four people 

 keep up to date by following me on social media
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https://sueellson.com/latest-offer
https://linkedinforme.eventbrite.com.au/


Follow / Subscribe to Sue Ellson Online
 LinkedIn Profile https://www.linkedin.com/in/sueellson 

    (25,405 Connections, 29,260 Followers)

 YouTube https://www.youtube.com/@sueellson
    (656 Subscribers, 164 Videos – goal is 1,000+ Subscribers)

 LinkedIn Page https://www.linkedin.com/company/sue-ellson 
    (896 Followers)

 Facebook https://www.facebook.com/sueellson2 (233 Followers)

 Twitter / X https://x.com/sueellson (447 Followers)

 Instagram https://www.instagram.com/sueellson (mostly poems)
    (442 Followers)

 TikTok https://www.tiktok.com/@sueellson (54 Followers)

 Sue Ellson Shares LinkedIn Newsletter (6,146 Subscribers) 
https://www.linkedin.com/newsletters/sue-ellson-shares-6869552819440099328

 Sue Ellson Sharing LinkedIn Newsletter (321 Subscribers)
    https://www.linkedin.com/newsletters/7011478630589497344 

 Sue Ellson Website Blog Notifications Email (69 Subscribers)
https://sueellson.com/blog-subscribe 

 Sue Ellson Email Newsletter (287 Subscribers)
    https://sueellson.com/newsletters 6

https://www.linkedin.com/in/sueellson
https://www.youtube.com/@sueellson
https://www.linkedin.com/company/sue-ellson
https://www.facebook.com/sueellson2
https://x.com/sueellson
https://www.instagram.com/sueellson
https://www.tiktok.com/@sueellson
https://www.linkedin.com/newsletters/sue-ellson-shares-6869552819440099328
https://www.linkedin.com/newsletters/7011478630589497344
https://sueellson.com/blog-subscribe
https://sueellson.com/newsletters


News
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https://sueellson.com/linkedin-shorts-videos 

https://sueellson.com/linkedin-shorts-videos


News
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Why Your Job Application Was Unsuccessful

https://www.linkedin.com/pulse/why-your-job-application-unsuccessful-sue-ellson-ijsyc 

Why Your Job Interview Was Unsuccessful

https://www.linkedin.com/pulse/why-your-job-interview-unsuccessful-sue-ellson-9zyic 

https://www.linkedin.com/pulse/why-your-job-application-unsuccessful-sue-ellson-ijsyc
https://www.linkedin.com/pulse/why-your-job-interview-unsuccessful-sue-ellson-9zyic


Author of five books

Latest – LinkedIn for me and my career or business – launched 23 January 2023

Give yourself a gold star  LinkedIn Presence 

https://sueellson.com/books or https://120wayspublishing.com 
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https://sueellson.com/books
https://120wayspublishing.com/


Online Course

LinkedIn for me and my career or business 

 includes digital copy of book

 quick start program

 entire book instructions – videos too!

 clickable links

 LinkedIn Profiles, Pages, Groups

 LinkedIn Engagement, Content, Results

 Setup, Shine, Surprise Methodology

4 weeks – four hours a week

$97 AUD

https://sueellson.com/courses/linkedin-for-me-and-my-career-or-business
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“Can I just say that as a 

person who has not had 

to look for a job in over 

30 years this course is 

proving invaluable and 

I'm only onto the third 

section”

https://sueellson.com/courses/linkedin-for-me-and-my-career-or-business


Quick Points
 acknowledge traditional owners of land where we are all based

 this presentation is for people of all backgrounds and it is not professional advice for your personal circumstances

 slides and video recording link will be emailed to all guests who registered to attend

 you can leave your video camera off and microphone on mute

 assume varied level of knowledge and experience and can read. Information correct at time of publication

 please add any questions you have in the Chat – and make notes – this is like a dream, forget when you wake up!

 learn more about me at https://sueellson.com and past clients at https://sueellson.com/clients 

 will be asking you what has been most helpful to you at the end (feedback for me)

 if you are watching this later, the screen may have changed

 find one way to say ‘thank you’ – pro bono 10 hours work

– Buy a book, Follow on Social Media, LinkedIn Endorsement or Recommendation, Facebook or Google Review
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https://sueellson.com/
https://sueellson.com/clients
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What are you trying to secure leads for on LinkedIn? 

1 – yourself (for a job)

2 – services 

3 – products

4 – enterprise

5 – other (please describe)

Please add a number that relates to your MAIN focus in the chat



10 Ways to Improve your LinkedIn Lead Generation
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1. Abide by the LinkedIn User Agreement

– LinkedIn User Agreement Section 8 – Read the Do’s and Don’ts

– Professional Community Policies

– DO NOT connect and pitch

– DO NOT automate, aggravate, spam or date

– DO NOT @mention inappropriately

– DO NOT group message, humble brag, post sales messages in the newsfeed

Recommend

Don’t kill the goose that lays golden eggs

Review
https://www.linkedin.com/legal/user-agreement 

https://www.linkedin.com/legal/professional-community-policies 

https://www.linkedin.com/legal/user-agreement
https://www.linkedin.com/legal/professional-community-policies


10 Ways to Improve your LinkedIn Lead Generation
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2. Optimise your LinkedIn Profile and/or Page

– have you included your primary and secondary keywords?

– does your content provide enough information for verification?

– do you have all details completed and a call to action visible?

Recommend

Make your message clear and make yourself accessible

Review
https://sueellson.com/blog/10-ways-to-improve-your-linkedin-profile

https://sueellson.com/blog/10-ways-to-improve-your-linkedin-page 

https://sueellson.com/blog/10-ways-to-improve-your-linkedin-profile
https://sueellson.com/blog/10-ways-to-improve-your-linkedin-page


10 Ways to Improve your LinkedIn Lead Generation
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3. Reconnect Existing Network

– people who you are already connected to

– people who are Following your Company Page

– people who have attended your LinkedIn Events

– people who are subscribed to your LinkedIn Newsletter

– people who have visited your LinkedIn Profile

– school and university alumni

Recommend

Get a copy of your data and match to your CRM
https://www.linkedin.com/mypreferences/d/download-my-data 

Review

https://www.linkedin.com/pulse/where-can-you-find-warm-leads-linkedin-sue-ellson-2c 

https://www.linkedin.com/mypreferences/d/download-my-data
https://www.linkedin.com/pulse/where-can-you-find-warm-leads-linkedin-sue-ellson-2c


10 Ways to Improve your LinkedIn Lead Generation
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4. Find your Target Audience

– LinkedIn Search Queries

– Google Advanced Search 
   https://www.google.com.au/advanced_search 

– engaged with specific Profiles

– engaged with specific Pages

– engaged with specific Content (or hashtags)

– part of specific Groups

Recommend

Set an outreach goal per week and stick to it. Keep a record of your statistics monthly

Review

https://www.linkedin.com/pulse/20140407042716-77832--authentic-networking-on-linkedin 

https://www.linkedin.com/pulse/networking-free-paid-online-offline-what-really-works-sue-ellson 

https://www.google.com.au/advanced_search
https://www.linkedin.com/pulse/20140407042716-77832--authentic-networking-on-linkedin
https://www.linkedin.com/pulse/networking-free-paid-online-offline-what-really-works-sue-ellson


10 Ways to Improve your LinkedIn Lead Generation
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5. Have a Follow Up Process

– connect with EVERYONE you contact FROM NOW ON

– click Notification  and choose All New Posts (Profiles and Pages)

– add to spreadsheet – date, name, URL

– add date each key action is completed

– provide useful information

– endorse Skills and/or Write Recommendations

Recommend

Take a longer term view and build over time

Review

https://sueellson.com/blog/hyper-local-marketing-speed-up-your-
marketing-by-going-hyper-local 

https://sueellson.com/blog/hyper-local-marketing-speed-up-your-marketing-by-going-hyper-local
https://sueellson.com/blog/hyper-local-marketing-speed-up-your-marketing-by-going-hyper-local


10 Ways to Improve your LinkedIn Lead Generation
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6. Engage with your Audience

– react to their Content

– add Comments to their Content

– message them directly

– if you have Premium, set Away Message

– allocate time to ‘listen’ not just ‘speak’ on LinkedIn

Recommend

See https://www.linkedin.com/dashboard for your Sharing Tracker Stats

Review
https://sueellson.com/blog/10-ways-to-improve-your-linkedin-engagement 

https://www.linkedin.com/dashboard
https://sueellson.com/blog/10-ways-to-improve-your-linkedin-engagement


10 Ways to Improve your LinkedIn Lead Generation

19

7. Create Consistent Content

– consider Posts (Newsfeed – Dynamic)

– consider Articles (Page – Lifetime)

– consider Newsletters (Articles with Notifications)

– consider Groups (Well Moderated)

– consider Events (Free, monthly or bi-monthly)

Recommend

Videos are appearing in the top of the app. Polls still work. Posting in 
aligned Groups can expand reach. Curate if you are not ready to create

Review
https://sueellson.com/blog/10-ways-to-improve-your-linkedin-posts

https://sueellson.com/blog/10-ways-to-improve-your-linkedin-articles

https://sueellson.com/blog/10-ways-to-improve-your-linkedin-newsletters

https://sueellson.com/blog/10-ways-to-improve-your-linkedin-events  

https://www.linkedin.com/feed/update/

urn:li:activity:7231902397667717120 

https://sueellson.com/blog/10-ways-to-improve-your-linkedin-posts
https://sueellson.com/blog/10-ways-to-improve-your-linkedin-articles
https://sueellson.com/blog/10-ways-to-improve-your-linkedin-newsletters
https://sueellson.com/blog/10-ways-to-improve-your-linkedin-events
https://www.linkedin.com/feed/update/urn:li:activity:7231902397667717120
https://www.linkedin.com/feed/update/urn:li:activity:7231902397667717120
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20

8. Use Special Features

– Featured Section, Website Links
– Services Page
– Lead Generation Form (Page)
– Inviting 1,000 Connections per week to an Event
– a Newsletter invites new Followers/Connections to Subscribe
– connect with LinkedIn News Australia

https://www.linkedin.com/showcase/linkedin-news-australia 
– allocate Skills to About, Experience, Licenses & Certifications,
   Education and Projects

Recommend

Newer features are ‘favoured’ as they come out – but don’t be 
seduced by every new shiny object – consistency is more important

Review
https://sueellson.com/blog/linkedin-for-sales-people 

https://www.linkedin.com/showcase/linkedin-news-australia
https://sueellson.com/blog/linkedin-for-sales-people


10 Ways to Improve your LinkedIn Lead Generation
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9. Consider Events

– focus on free events

– set up multiple events at least 4 weeks ahead

– invite 1,000 people per week and ask employees to as well

– link to website so event page has value after the event

– add link to Privacy Policy so can download registration details

Recommend

Add them to the Company Page – extra background information

Review

https://sueellson.com/blog/10-ways-to-improve-your-linkedin-events 

https://sueellson.com/blog/10-ways-to-improve-your-linkedin-events


10 Ways to Improve your LinkedIn Lead Generation
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10. Consider Newsletters

– new Followers are automatically invited to Subscribe

– reach out to all new Subscribers

– re-use content from enterprise newsletter

– sends a ‘Notification’ rather than an email

– can Search Engine Optimise the content

Recommend

Systemise as much as you can. Publish on your website first. Still send to email 
subscribers

Review 
https://sueellson.com/blog/10-ways-to-improve-your-linkedin-newsletters 

https://sueellson.com/blog/10-ways-to-improve-your-linkedin-newsletters


10 Ways to Improve your 
LinkedIn Lead Generation

1. Abide by the LinkedIn User Agreement
2. Optimise your LinkedIn Profile and/or Page
3. Reconnect Existing Network
4. Find your Target Audience
5. Have a Follow Up Process
6. Engage with your Audience
7. Create Consistent Content
8. Use Special Features
9. Consider Events
10. Consider Newsletters



What were your faves?

Please choose three 
things from this session 
to do in three hours 
from now

3 in 3



LinkedIn Insight Webinars
Next LinkedIn Insight Webinar – 38th – 10 Ways to Improve your LinkedIn Connections 12pm 13 November 2024

• 10 Ways to Improve your LinkedIn Lead Generation 9 October 2024 
• 10 Ways to Improve your LinkedIn Sales 4 September 2024
• 10 Ways to Improve your LinkedIn Marketing 28 August 2024
• 10 Ways to Improve your LinkedIn Branding 10 July 2024
• 10 Ways to Improve your LinkedIn Recruiting 12 June 2024
• 10 Ways to Improve your LinkedIn Career Results 8 May 2024
• 10 Ways to Improve your LinkedIn Business Results 10 April 2024 
• 10 Ways to Improve your LinkedIn Research 13 March 2024
• 10 Ways to Improve your LinkedIn Networking 14 February 2024
• 10 Ways to Improve your LinkedIn Strategy 10 January 2024
• 10 Ways to Improve your LinkedIn Events 13 December 2023
• 10 Ways to Improve your LinkedIn Newsletters 7 November 2023
• 10 Ways to Improve your LinkedIn Articles 11 October 2023
• 10 Ways to Improve your LinkedIn Posts 13 September 2023
• 10 Ways to Improve your LinkedIn Engagement 9 August 2023
• 10 Ways to Improve your LinkedIn Page 12 July 2023
• 10 Ways to Improve your LinkedIn Profile 14 June 2023
• LinkedIn for Real Estate and Commercial Property Professionals 10 May 2023
• LinkedIn for Military, Defence and Emergency Services Professionals 12 April 2023
• LinkedIn for Social Media, Marketing and Digital Strategy Professionals 8 March 2023
• LinkedIn for Recruiters, Headhunters and Executive Search Professionals 8 February 2023
• LinkedIn for Medical, Health and Nursing Professionals 11 January 2023 
• LinkedIn for Migrants, Expatriates and Repatriates 14 December 2022
• LinkedIn for Sales People 9 November 2022
• LinkedIn for Career Changers 12 October 2022
• LinkedIn for Tradespeople 14 September 2022
• LinkedIn for Students and Future Graduates 10 August 2022
• LinkedIn for Women Wednesday 13 July 2022
• LinkedIn for Authors Wednesday 8 June 2022
• LinkedIn for Early Career Professionals Wednesday 11 May 2022
• LinkedIn for Creatives Wednesday 13 April 2022
• LinkedIn for Education Professionals Wednesday 9 March 2022
• LinkedIn for Human Resource Professionals Wednesday 9 February 2022
• LinkedIn for Journalists and Media Professionals Wednesday 12 January 2022
• LinkedIn for Board Directors and Senior Leaders Wednesday 8 December 2021
• LinkedIn for CEO’s and Business Owners Wednesday 3 November 2021
• LinkedIn for Business Coaches and Career Specialists Wednesday 6 October 2021

All Registration Links, Slides and Recordings from past webinars – all FREE plus list of future webinars https://sueellson.com/linkedin-insight-webinars-and-recordings 25

https://sueellson.com/linkedin-insight-webinars-and-recordings


Online Course

LinkedIn for me and my career or business 

 includes digital copy of book

 quick start program

 entire book instructions – videos too!

 clickable links

 LinkedIn Profiles, Pages, Groups

 LinkedIn Engagement, Content, Results

 Setup, Shine, Surprise Methodology

4 weeks – four hours a week

$97 AUD

https://sueellson.com/courses/linkedin-for-me-and-my-career-or-business
26

https://sueellson.com/courses/linkedin-for-me-and-my-career-or-business


Special Gift – Free Downloads
 latest offer https://sueellson.com/latest-offer 

• Usernames and Passwords Spreadsheet (most popular)

• LinkedIn Statistics and Backup Spreadsheet

• Basic Social Media Statistics Spreadsheet

• List of Publications Spreadsheet

• Sample Resume Layout – Applicant Tracking System Friendly

 will send these direct to participants who attended live!

 LIVE EVENT – LinkedIn for me and my career or business Workshop

    Saturday October 2024 9:30am – 1:30pm in person in Canterbury, Melbourne

    https://linkedinforme.eventbrite.com.au $195 includes printed book Maximum four people 

 keep up to date by following me on social media
27

https://sueellson.com/latest-offer
https://linkedinforme.eventbrite.com.au/


Follow / Subscribe to Sue Ellson Online
 LinkedIn Profile https://www.linkedin.com/in/sueellson 

    (25,405 Connections, 29,260 Followers)

 YouTube https://www.youtube.com/@sueellson
    (656 Subscribers, 164 Videos – goal is 1,000+ Subscribers)

 LinkedIn Page https://www.linkedin.com/company/sue-ellson 
    (896 Followers)

 Facebook https://www.facebook.com/sueellson2 (233 Followers)

 Twitter / X https://x.com/sueellson (447 Followers)

 Instagram https://www.instagram.com/sueellson (mostly poems)
    (442 Followers)

 TikTok https://www.tiktok.com/@sueellson (54 Followers)

 Sue Ellson Shares LinkedIn Newsletter (6,146 Subscribers) 
https://www.linkedin.com/newsletters/sue-ellson-shares-6869552819440099328

 Sue Ellson Sharing LinkedIn Newsletter (321 Subscribers)
    https://www.linkedin.com/newsletters/7011478630589497344 

 Sue Ellson Website Blog Notifications Email (69 Subscribers)
https://sueellson.com/blog-subscribe 

 Sue Ellson Email Newsletter (287 Subscribers)
    https://sueellson.com/newsletters 28

https://www.linkedin.com/in/sueellson
https://www.youtube.com/@sueellson
https://www.linkedin.com/company/sue-ellson
https://www.facebook.com/sueellson2
https://x.com/sueellson
https://www.instagram.com/sueellson
https://www.tiktok.com/@sueellson
https://www.linkedin.com/newsletters/sue-ellson-shares-6869552819440099328
https://www.linkedin.com/newsletters/7011478630589497344
https://sueellson.com/blog-subscribe
https://sueellson.com/newsletters


Extra Resources
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Blog
https://sueellson.com/blog

Publications

https://sueellson.com/publications

Presentations
https://sueellson.com/presentations

Podcasts
https://sueellson.com/podcasts

Television
https://sueellson.com/television

Videos
https://sueellson.com/videos

Today’s slides and recording will be at https://sueellson.com/blog/10-ways-to-improve-your-linkedin-lead-generation     

https://sueellson.com/blog
https://sueellson.com/publications
https://sueellson.com/presentations
https://sueellson.com/podcasts
https://sueellson.com/television
https://sueellson.com/videos
https://sueellson.com/blog/10-ways-to-improve-your-linkedin-lead-generation


 You can add a comment saying what was most helpful in the Zoom chat now – great reflection for others

 Please complete the Exit Survey when you leave the webinar

 Write a Review  I’ll say thank you!
Google https://g.page/sue-ellson-author/review (148 Google Reviews) or 
Facebook https://www.facebook.com/sueellson2/reviews (8 Reviews)
Online https://sueellson.com/reviews (lots!)

 Follow Sue Ellson’s Socials or Contact directly https://sueellson.com/contact

30

Google Review

What has been most helpful to you today?

Follow Socials / ContactFacebook Review Online Review

https://g.page/sue-ellson-author/review
https://www.facebook.com/sueellson2/reviews
https://sueellson.com/reviews
https://sueellson.com/contact
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