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Details
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How can you ensure that your school appears in all three online channels – social media, search engine 
results pages and generative AI chat results without paying for sponsored content? 

Whilst only 16% of internet users are actively using chat for gathering information, the numbers are 
steadily increasing.

Other users are still using social media and search engines, so you need to ensure that your school’s 
online marketing strategy maintains a presence in all three channels – for your location, school name and 
primary keywords. 

How can you be found in both databases and datasets? 

How can you increase the probability of your content being indexed or scraped? 

Which search engine optimisation techniques are standing the test of time?

How many of you are using AI chat tools on a daily basis? 

Anything other than ChatGPT, Microsoft Copilot or Google Gemini?



Previous CDN Presentations
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6 March 2018 Social Media Masterclass

https://sueellson.com/blog/social-media-masterclass-for-the-catholic-development-network 

18 September 2019 LinkedIn For You And Your School

https://sueellson.com/blog/linkedin-for-you-and-your-school-for-the-catholic-development-network

26 June 2024 Social Media and AI Marketing for Catholic Schools

https://sueellson.com/wp-content/uploads/20240626-catholic-development-network-social-media-and-ai-
marketing-by-sue-ellson.pdf

29 November 2024 Marketing Your School in Social, Search and AI Chat

https://sueellson.com/wp-content/uploads/20241129-catholic-development-network-marketing-your-
school-in-social-search-and-ai-chat-by-sue-ellson.pdf 

LinkedIn for Schools, Colleges and Universities
https://sueellson.com/blog/linkedin-for-schools-colleges-and-universities 

https://sueellson.com/blog/social-media-masterclass-for-the-catholic-development-network
https://sueellson.com/blog/linkedin-for-you-and-your-school-for-the-catholic-development-network
https://sueellson.com/wp-content/uploads/20240626-catholic-development-network-social-media-and-ai-marketing-by-sue-ellson.pdf
https://sueellson.com/wp-content/uploads/20240626-catholic-development-network-social-media-and-ai-marketing-by-sue-ellson.pdf
https://sueellson.com/wp-content/uploads/20241129-catholic-development-network-marketing-your-school-in-social-search-and-ai-chat-by-sue-ellson.pdf
https://sueellson.com/wp-content/uploads/20241129-catholic-development-network-marketing-your-school-in-social-search-and-ai-chat-by-sue-ellson.pdf
https://sueellson.com/blog/linkedin-for-schools-colleges-and-universities


Fast Facts – more at sueellson.com
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https://sueellson.com/about and https://sueellson.com/services-and-pricing 

Sue Ellson is a Member of

Sue Ellson is the Founder of

https://sueellson.com/about
https://sueellson.com/services-and-pricing


Case Study

5
https://sueellson.com/blog/artificial-intelligence-ai-branding-and-linkedin-top-10 

https://sueellson.com/blog/artificial-intelligence-ai-branding-and-linkedin-top-10


Marketing Your School Online

 Social Media

- YouTube

- Facebook

- LinkedIn

Others

- depends audience
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 Generative AI

- ChatGPT

- Microsoft Copilot

- Google Gemini

Others

- Claude

- Perplexity

 Search

- Google

- Bing

https://insidesmallbusiness.com.au/technology/digital/how-to-get-your-small-business-into-gen-ai-results 

https://insidesmallbusiness.com.au/technology/digital/how-to-get-your-small-business-into-gen-ai-results


Calculations

 Social Media

- Algorithms

- Profile Quality

- Content Quality

- Engagement

- Consistency

- Megalomaniac
(more people,
more often,
for longer) 7

 Generative AI

- Dataset

- Machine Learning

- Natural Language 
Processing

- Rapidly Adapting

- Search now included

 Search

- Algorithms

- Databases

- Websites

- Social Presence

- Online Reviews

- Directories



Case Study – Catholic Schools Near Me
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Chat GPT



Case Study – Catholic Schools Near Me
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Microsoft
Copilot



Case Study – Catholic Schools Near Me
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Google
Gemini



Case Study – Catholic Schools Near Me
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What 
have 
we 
learnt?

- All three gave different results

- They all used different data sources

- Results are not always referenced

- Directories may be referenced

- Some require more specific information (location) first

- Social media profiles were not mentioned

- Only Google Gemini gave a link to the school’s website

- None of them gave me the closest Catholic school



So what are our options?
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-Search

-Social

-AI Chat



Search Options

13

 Search

- title on every page or post

- domain authority of the website

- domain age

- age of content (old and new)

- frequency of new content

- quality of content

- variety of content

- viewing time of content

- past search results for the content

- number of external references (linked)

- number of words, images, videos, resources

- variety of markup used

- must have About, Contact, Privacy Policy pages

- popularity of content (lots of reactions or comments)

- recency of content

- links – internal, external, reciprocal backlinks

- formatting

- language

- universal design

- accessibility

- location of server where website is hosted

- location of person completing search query

- full blog archive (e.g. keep past events)

- at least, ensure your school appears in local search



Social Options
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 Social

- target audience

- popularity of platform

- indexing in Search engines

- frequency of new content

- quality of content

- variety of content – story images, video

- scroll stopping content

- viewing time of content

- past engagement results for the content

- your engagement ratio (posts versus comments)

- #hashtags

- @mentions – notifications and response

- ‘listening’ versus ‘speaking’

- are you keeping people on the platform or linking externally?

- always consider user experience not just going ‘viral’

https://www.linkedin.com/posts/stbernardscollege_highperformancecentre-
grandopening-ribboncutting-activity-7257979853554016256-X881 

https://www.linkedin.com/posts/stbernardscollege_highperformancecentre-grandopening-ribboncutting-activity-7257979853554016256-X881
https://www.linkedin.com/posts/stbernardscollege_highperformancecentre-grandopening-ribboncutting-activity-7257979853554016256-X881


Generative AI Options
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 Generative AI

- amount of your website content

- other websites with your content

- quality of other websites with your content

- publishing consistency on social media 
(including what is indexed)

- online reviews (including on your own website)

- what it can ‘compute’ based on the dataset

- quality references (book ISBN)

- platform specific priorities 
(Google Maps for Google Gemini)

- think ‘probability’ and how to increase it

- think ‘indexability’ and how to increase it

- imagine a world where there are NO websites



Future Suggestions
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 Future Suggestions

- publish content on your website (and keep it there as long as possible)

- publish content on other websites (preferably reputable ones)

- share news of your content on social media

- link to social media shares on your website

- get online reviews on your website, Google and Facebook

- ensure all free directory listings are up to date

- make content universally accessible (alt text for images, subtitles or captions on video)

- text, images and video (all properties labelled effectively)

- consistency from now on – no time is wasted – never too late 

- follow the steps listed at https://sueellson.com/wp-content/uploads/20240626-catholic-
development-network-social-media-and-ai-marketing-by-sue-ellson.pdf 

https://sueellson.com/wp-content/uploads/20240626-catholic-development-network-social-media-and-ai-marketing-by-sue-ellson.pdf
https://sueellson.com/wp-content/uploads/20240626-catholic-development-network-social-media-and-ai-marketing-by-sue-ellson.pdf


Questions
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Sue Ellson

sueellson@sueellson.com

https://sueellson.com

https://www.linkedin.com/in/sueellson

+61 402 243 271

- Scan

- Choose …

- Connect

mailto:sueellson@sueellson.com
https://sueellson.com/
https://www.linkedin.com/in/sueellson
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