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Welcome

specific tips

relevant examples

pick your 3 things to do in 3 hours from now



Fast Facts – more at sueellson.com
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https://sueellson.com/about and https://sueellson.com/services-and-pricing 

Sue Ellson is a Member of

Sue Ellson is the Founder of

https://sueellson.com/about
https://sueellson.com/services-and-pricing


What to do and why!

 Social Media

- YouTube

- Facebook

- LinkedIn

Others

- depends audience
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 Generative AI

- ChatGPT

- Microsoft Copilot

- Google Gemini

Others

- Claude

- Perplexity

 Search

- Google

- Bing

https://insidesmallbusiness.com.au/technology/digital/how-to-get-your-small-business-into-gen-ai-results 

https://insidesmallbusiness.com.au/technology/digital/how-to-get-your-small-business-into-gen-ai-results


Case Study

5
https://sueellson.com/blog/artificial-intelligence-ai-branding-and-linkedin-top-10 

https://sueellson.com/blog/artificial-intelligence-ai-branding-and-linkedin-top-10


What to do and why!
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Have you created a book – and had it independently or traditionally published?

Are you now wondering how to market your book online?

With a website.

With social media.

With AI chat.

Do you know where to start?

What you can do?

Are you aware of the essentials that you ‘must’ do?

This workshop will explain these items in detail and will cover:

 - website essentials

 - recommended social media (and why)

 - recommended digital locations (and why)



Book Marketing for Authors

1. ISBN
2. Google Account
3. Microsoft Account
4. Own Name Website
5. Essential Social Media
6. Other Social Media
7. Directories
8. Professional Associations
9. Book Locations
10. Book Distribution Platforms
11. Other Book Platforms
12. Other Publishing Platforms
13. Your Audience Channels
14. Media and Publicity
15. Everything else



Special Gift – Free Downloads
 latest offer https://sueellson.com/latest-offer 

• Usernames and Passwords Spreadsheet (most popular)

• LinkedIn Statistics and Backup Spreadsheet

• Basic Social Media Statistics Spreadsheet

• List of Publications Spreadsheet

• Sample Resume Layout – Applicant Tracking System Friendly

 will send these direct to active participants!

 LIVE EVENT – LinkedIn for me and my career or business Workshop

    Friday 3 January and Saturday 11 January 2025 9:30am – 12:30pm in person in Canterbury, Melbourne

    https://linkedinforme.eventbrite.com.au $195 includes printed book Maximum four people 

 keep up to date by following me on social media
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https://sueellson.com/latest-offer
https://linkedinforme.eventbrite.com.au/


Follow / Subscribe to Sue Ellson Online
 LinkedIn Profile https://www.linkedin.com/in/sueellson 

    (25,657 Connections, 29,663 Followers)

 YouTube https://www.youtube.com/@sueellson
    (682 Subscribers, 177 Videos – goal is 1,000+ Subscribers)

 LinkedIn Page https://www.linkedin.com/company/sue-ellson 
    (947 Followers)

 Facebook https://www.facebook.com/sueellson2 (265 Followers)

 Twitter / X https://x.com/sueellson (437 Followers)

 Instagram https://www.instagram.com/sueellson (mostly poems)
    (454 Followers)

 TikTok https://www.tiktok.com/@sueellson (67 Followers)

 Pinterest https://au.pinterest.com/sueellson (21 Followers)

 Sue Ellson Shares LinkedIn Newsletter (6,294 Subscribers) 
https://www.linkedin.com/newsletters/sue-ellson-shares-6869552819440099328

 Sue Ellson Sharing LinkedIn Newsletter (352 Subscribers)
    https://www.linkedin.com/newsletters/7011478630589497344 

 Sue Ellson Email Newsletter (413 Subscribers)
    https://sueellson.com/newsletters
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https://www.linkedin.com/in/sueellson
https://www.youtube.com/@sueellson
https://www.linkedin.com/company/sue-ellson
https://www.facebook.com/sueellson2
https://x.com/sueellson
https://www.instagram.com/sueellson
https://www.tiktok.com/@sueellson
https://au.pinterest.com/sueellson%20(21
https://www.linkedin.com/newsletters/sue-ellson-shares-6869552819440099328
https://www.linkedin.com/newsletters/7011478630589497344
https://sueellson.com/newsletters


Author of five books

Latest – LinkedIn for me and my career or business – launched 23 January 2023

First four at https://www.researchgate.net/profile/Sue-Ellson 

Give yourself a gold star  LinkedIn Presence 

https://sueellson.com/books or https://120wayspublishing.com 
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https://www.researchgate.net/profile/Sue-Ellson
https://sueellson.com/books
https://120wayspublishing.com/


Quick Points
 acknowledge traditional owners of land where we are all based

 this presentation is for people of all backgrounds and it is not professional advice for your personal circumstances

 slides and video recording link will be emailed to all guests who registered to attend

 you can leave your video camera off and microphone on mute

 assume varied level of knowledge and experience and can read. Information correct at time of publication

 please add any questions you have in the Chat – and make notes – this is like a dream, forget when you wake up!

 learn more about me at https://sueellson.com and past clients at https://sueellson.com/clients 

 will be asking you what has been most helpful to you at the end (feedback for me)

 if you are watching this after the event, the screen may have changed

 find one way to say ‘thank you’ – pro bono 10 hours work

– Buy a book, Follow on Social Media, LinkedIn Endorsement or Recommendation, Facebook or Google Review
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https://sueellson.com/
https://sueellson.com/clients


Book Marketing for Authors
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What stage of the author process are you at? 

1 – want to write a book

2 – have written one or more books and want to publish it independently (self publish)

3 – have written one or more books and want to publish it traditionally (trad publish)

4 – have independently published one or more books

5 – have traditionally published one or more books

6 – help other people publish their books

7 – other (please describe)

Please add a number that relates to your MAIN focus in the chat



Book Marketing for Authors
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What is your main goal as a result of writing and publishing a book/s? 

A – have my book/s read by as many people as possible

B – have my book/s independently published

C – have my book/s traditionally published

D – sell as many of my books as possible

E – help me attract better gigs because I have published a book/s

F – have my book/s accessible to as many people as possible

G – leave a legacy for my family or a wider audience

H – other (please describe)

Please add a letter that relates to your MAIN focus in the chat



Book Marketing for Authors
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Up until now, who has been mostly responsible for marketing your past or future books?

1 – me

2 – a traditional publisher

3 – online platforms

4 – marketing services

5 – publicity services

6 – other (please describe)

Please add a number that relates to your MAIN focus in the chat



Writing a Book
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Given Birth       Transformed                 Exhausted!



I Can Help!
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lauriesmale.com



Book Marketing for Authors

1. ISBN
2. Google Account
3. Microsoft Account
4. Own Name Website
5. Essential Social Media
6. Other Social Media
7. Directories
8. Professional Associations
9. Book Locations
10. Book Distribution Platforms
11. Other Book Platforms
12. Other Publishing Platforms
13. Your Audience Channels
14. Media and Publicity
15. Everything else



Book Marketing for Authors

18

1. ISBN - myidentifiers.com.au – automatically published



Book Marketing for Authors
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2. Google Account

– Can be created with your own email address

– Automatically created with a Gmail email address

– Claim Author Page / Knowledge Panel

– Fill in https://aboutme.google.com

– Create Business Profile https://business.google.com for
   Google Reviews

– Create Scholar Profile https://scholar.google.com

– Create Google Play Partner Account for Google Books
   https://play.google.com/books/publish  

– Set up Google Alerts https://www.google.com/alerts 

– Set up Google Analytics (website) https://analytics.google.com/analytics/web 

– Set up Google Search Console https://search.google.com/search-console/about

– https://sueellson.com/blog/boost-your-author-profile-with-google-for-australian-society-of-authors  

https://aboutme.google.com/
https://business.google.com/
https://scholar.google.com/
https://play.google.com/books/publish
https://www.google.com/alerts
https://analytics.google.com/analytics/web
https://search.google.com/search-console/about
https://sueellson.com/blog/boost-your-author-profile-with-google-for-australian-society-of-authors
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3. Microsoft Account

– Can be created with your own email address
   https://account.microsoft.com 

– Create a Bingplaces Profile
   https://www.bingplaces.com 

– Do NOT let Microsoft use your Google 
   information as it will allow them to delete
   your Google information

– You will need a Facebook Page for online
   reviews to appear in Bing / MS Edge search
   results

https://account.microsoft.com/
https://www.bingplaces.com/


Book Marketing for Authors
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4. Own Name Website

– most authors write more than one book

– recommend pages for About, Contact, Privacy Policy

– provide a high-resolution photo for download

– recommend regular updates in a blog section

– recommend a Media Kit

– recommend adding all books (each with own page)

– recommend adding all social media links

– recommend linking to all of your online content

Review

https://www.linkedin.com/pulse/what-do-before-you-speak-website-designer-sue-ellson

https://www.linkedin.com/pulse/how-much-should-i-pay-website-what-included-design-proposal-ellson

https://www.linkedin.com/pulse/what-do-before-you-upgrade-redesign-your-website-sue-ellson  

Register https://ownnamewebsite.eventbrite.com.au 8 January 2025 12pm UTC+11 $0

https://www.linkedin.com/pulse/what-do-before-you-speak-website-designer-sue-ellson
https://www.linkedin.com/pulse/how-much-should-i-pay-website-what-included-design-proposal-ellson
https://www.linkedin.com/pulse/what-do-before-you-upgrade-redesign-your-website-sue-ellson
https://ownnamewebsite.eventbrite.com.au/
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22

5. Essential Social Media

– LinkedIn Profile – add books in Publications section

– Facebook Page – add books in Shop Section (only paperbacks)
   and turn on Reviews
   https://business.facebook.com/commerce 

– YouTube – add one video to most pages of online content

https://business.facebook.com/commerce


Book Marketing for Authors
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6. Other Social Media

– Depends on your target audience

– Instagram – link to website with books

– Pinterest – helps images rank

– TikTok – repurpose video content across all platforms



Book Marketing for Authors
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7. Directories

– Yellow Pages – one free website link

– White Pages – one free website link

– True Local – one free website link

– Local Council

– Legal Deposit – National Library

– Legal Deposit – State Library

– Lending Rights https://lendingrights.arts.gov.au 

– Trove National Library https://trove.nla.gov.au 

https://lendingrights.arts.gov.au/
https://trove.nla.gov.au/


Book Marketing for Authors
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8. Professional Associations

– Society of Women Writers Victoria
   https://www.swwvic.org.au/members

– Writers Victoria
   https://writersvictoria.org.au 

– Australian Society of Authors
https://www.asauthors.org.au/find-a-creator

– Make sure your Profile is up to date

– Aim to have an individual page you can link to

– Convey your energy

https://www.swwvic.org.au/members
https://writersvictoria.org.au/
https://www.asauthors.org.au/find-a-creator
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9. Book Locations

– Amazon (plus Reviews)

– Google Author Page (found via ISBN)

– Google Business (add Products)

– Goodreads (fill in detail and add 
your books plus Reviews)



Book Marketing for Authors
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10. Distribution Platforms

– Smashwords

– IngramSpark

– Draft2Digital

– Choose one – decide if you will ‘pay’ for extra

– Understand the finances

– Have realistic expectations
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11. Other Book Platforms

– Bookbub

– Reedsy

– Scribd

– Ready made audiences

– Extra resources

– Understand the finances

– Have realistic expectations
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12. Other Publishing Platforms

– ResearchGate - research

– Medium – followers

– Quora – questions and answers

– Substack – newsletters

– Don’t spread yourself too thin

– Have realistic expectations
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13. Your Audience Channels

– retail outlets (not just book shops)

– events (include in ticket price)

– door prizes

– book awards

– thud value business card

– client gift

– remember to promote these on your website



Book Marketing for Authors
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14. Media and Publicity

– television

– radio

– podcasts

– articles

– guest speaking

– make sure you document on your website



Book Marketing for Authors
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15. Everything else 

– Persistence

– Novelty – Poetry Pharmacy

– Merchandise – T-Shirts 

– What else has worked for you?



Book Marketing for Authors
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Remember – I can help you!

Woody Allen is credited with saying 
“80 percent of success is showing up” in 1989



Book Marketing for Authors

1. ISBN
2. Google Account
3. Microsoft Account
4. Own Name Website
5. Essential Social Media
6. Other Social Media
7. Directories
8. Professional Associations
9. Book Locations
10. Book Distribution Platforms
11. Other Book Platforms
12. Other Publishing Platforms
13. Your Audience Channels
14. Media and Publicity
15. Everything else



What were your faves?

Please choose three 
things from this session 
to do in three hours 
from now

3 in 3



 You can add a comment in the Zoom chat now – great reflection for others

 Please complete the Anonymous Feedback Survey when you leave the webinar
What did you find most helpful in this webinar?
What do you plan to do next?
What else would have been helpful?

 Write a Review  I’ll say thank you!
Google https://g.page/sue-ellson-author/review (150 Google Reviews) or 
Facebook https://www.facebook.com/sueellson2/reviews (9 Reviews)
Online https://sueellson.com/reviews (lots!)

 Register to attend https://ownnamewebsite.eventbrite.com.au 8 January 2025 12pm UTC+11 $0

 Follow Sue Ellson’s Socials or Contact directly https://sueellson.com/contact

36
Google Review

What has been most helpful to you today?

Follow Socials / ContactFacebook Review Online Review

https://g.page/sue-ellson-author/review
https://www.facebook.com/sueellson2/reviews
https://sueellson.com/reviews
https://ownnamewebsite.eventbrite.com.au/
https://sueellson.com/contact
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