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GATHER & GROW

Sue Ellson GK MPC PCDAA ASA WV MEdPlus
Independent LinkedIn Specialist, Author,
Educator, Practitioner and Consultant
sueellson@sueellson.com

LinkedIn for
Advancement
Professionals

How powerful is your LinkedIn presence - for you and your institution?

Whether you’re in a school, university or residential college, LinkedIn can be a game-changer
for marketing, donor prospecting, alumni engagement, and professional networking.

Join Sue for an engaging session on how to showcase your Educate Plus membership, build
your personal and institutional brand, and use LinkedIn’s tools and insights to elevate

visibility, strengthen connections, and drive real impact across your community.



About us

Admissions

Alumni & Community Engagement
Fundraising

Marketing & Communications
Leadership

People & Culture
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https://www.educateplus.edu.au/presenter/sue-ellson

https://sueellson.com/educate-plus-presentations-and-publications

educate https://sueellson.com/clients



https://www.educateplus.edu.au/presenter/sue-ellson
https://www.educateplus.edu.au/presenter/sue-ellson
https://www.educateplus.edu.au/presenter/sue-ellson
https://sueellson.com/educate-plus-presentations-and-publications
https://sueellson.com/educate-plus-presentations-and-publications
https://sueellson.com/educate-plus-presentations-and-publications
https://sueellson.com/educate-plus-presentations-and-publications
https://sueellson.com/educate-plus-presentations-and-publications
https://sueellson.com/educate-plus-presentations-and-publications
https://sueellson.com/educate-plus-presentations-and-publications
https://sueellson.com/educate-plus-presentations-and-publications
https://sueellson.com/educate-plus-presentations-and-publications
https://sueellson.com/clients

Follow / Subscribe to Sue Ellson Online

LinkedIn Page https://www.linkedin.com/company/sue-ellson (1,093 Followers)

LinkedIn Profile https://www.linkedin.com/in/sueellson (26,582 Connections, 31,444 Followers)
Facebook https://www.facebook.com/sueellson2 (286 Followers)

Instagram https://www.instagram.com/sueellson (mostly poems) (513 Followers)

Pinterest https://au.pinterest.com/sueellson (22 Followers)

TikTok https://www.tiktok.com/@sueellson (125 Followers, 360 Likes)

Twitter / X https://x.com/sueellson (441 Followers)

YouTube https://www.youtube.com/@sueellson (760 Subscribers, 219 Videos)

Sue Ellson Shares LinkedIn Newsletter (6,992 Subscribers)
https://www.linkedin.com/newsletters/sue-ellson-shares-6869552819440099328

Sue Ellson Sharing LinkedIn Newsletter (427 Subscribers)
https://www.linkedin.com/newsletters/7011478630589497344

Sue Ellson Email Newsletter (1,807 Subscribers) https://sueellson.com/newsletters
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Follow / Subscribe to Educate Plus Online

Facebook https://www.facebook.com/EducatePlus 1K, 1.1K, 1.1K, 1.1K Followers

Instagram https://www.instagram.com/educateplus 311, 389, 448, 466 Followers

LinkedIn https://www.linkedin.com/school/educateplus 3K, 3K, 3720, 3789 Followers 5 Alumni
Twitter / X https://x.com/Educate_Plus 483, 465, 452, 452 Followers

Vimeo https://vimeo.com/educateplusvideo 95, 97, 102, 102 Videos

YouTube https://www.youtube.com/@educateplus4819
9,11, 11, 11 Subscribers 11, 11, 11, 11 Videos

*2024/2025 numbers

Facebook Reviews https://www.facebook.com/EducatePlus/reviews
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Today’s Agenda

Record your action steps!

 Showcase your Educate Plus membership
* Build your personal brand

* Build your institutional brand

* Use LinkedIn’s tools and insights to

elevate visibility, strengthen connections, and

drive real impact across your community



Showcase your Educate Plus Membership

Consider creating your institution’s ‘onboarding’ process too! Only suggestions, not requirements.

Login to Educate Plus Community Portal and update your details

Login to LinkedIn and Follow Educate Plus and clickEland All posts

Join WA Educate Plus Chapter Group and click Eland All posts

Add a Background Banner / Cover Photo on your Profile that includes an Educate Plus Logo
Edit your Contact Info and add a link to Educate Plus in one of the Websites area

In the About / Summary Section add your name with post nominals MEdPlus

Add a link to the Educate Plus WA Chapter in the Featured Links Section

Add details in Licenses and Certifications Section ** including Website Link in Media
9. Add details to Organizations Section

10. Add to Providing Services Page in Media Section (if you have one)

P ol s 2 e =

11. Announce in a Post that you are a Member of Educate Plus
12. Update your own name website ‘About’ page and ‘Media Kit’ (if you have one)

ed ucate + Elﬁllj_ﬁ' Q DIGISTORM _@ ?giv{ng mecrindle (7 toucantech



1. Login to Educate Plus Community Portal and update your details

f ¥ in v Login Events Jobs Board |Your Dashboard| Contact Q #

Shaping the O

educate

Future of
Advancement

ABOUT MEMBERSHIP CHAPTERS PROFESSIONAL DEVELOPMENT CONFERENCES KNOWLEDGEBANK MEMBER'S AREA BLOG

It's a BRAND-NEW Day! The
Educate+ Evolution Has Begun!

FIND OUT MORE...

Leadership

educate

10



1. Login to Educate Plus Community Portal and update your details

educate

educate ,

o

Remember Me

Ba | English (Australia) v || Chang: P

E

educate

educate

@ Your Dashboard
> Membership

> My profile

> Find a member

> Contact

& Chapter Events

B Recent Payments

& My Notifications

"y My Community

8 Forum

IH Blog / Industry News
& Jobs Board

B Resources

1B Photo Gallery

B Supplier Directory

educate

8 g / Industry News

Photo

Work Bio

oo < cucn |

Membership Profile Update

Independent LinkedIn Specialist, Author, Educator, Career Development Practitioner,

Consultant, Founder, Gigster, Trainer, Poet

Happy to help with Linkedin, social media and website enquiries

h m — email m or call +61 402 243 271

Also represent Spectrum Analysis Australia — geodemographic mapping and analysis
services https://spectrumanalysis.com.au
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2. Login to Linkedln and Follow Educate Plus and click 2 and All posts

https:/fwww.linkedin.com/school/educateplus/

Manage notifications about X
® o - o Educate Plus
Home My Metwork Jobs Messaging

aF Al

Most relevant

O |0

Personalized based on your activity

educate+ amrals Y A - - £\ off O

Educate Plus

Education Administration Programs - Sydney, NSW - 4K followers - 5 alumni

0 Di & 30 other connections work here
/'7.'\_.
(_ V/ Following ) @ https://www.linkedin.com/school/educateplus

Home About Posts  Jobs Alumni Insights

12
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https://www.linkedin.com/school/educateplus

3. Join WA Educate Plus Chapter Group and click 2 and All posts

educate

https://www.linkedin.com/groups/14520179/

fa & = o

Home My Network Messaging

WA CHAPTER - EDUCATE PLUS

ifii Private Listed

1 member

About this group

For Educate Plus WA Chapter Members to connect, share, ask, advise, chat, inform
and generally, positively impact the educational Advancement industry.

Show all =

Manage notifications about X
Educate Plus

[}
At Al

A Most relevant

Personalized based on your activity

£\ off

aOOO

https://www.linkedin.com/groups/14520179
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4. Add a Background Banner on your Profile that includes an Educate Plus Logo

Professional Member

educate

m £

4
Sue Ellson

Sue Ellson @ ®) sheftier-1st

Independent LinkedIn Specialist - Trainer, Educator, Consultant, Coach,
Career Development Practitioner, Digital Mentor, Founder, Gigster, Adelaide University

Keynote Speaker, Business Social Media Marketing Al, Author, Poet,

Writer, Walker 1584 x 396 pixels

Greater Melbourne Area - Contact info

Aptos Font

educate
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5. Edit your Contact Info and add a link to Educate Plus in one of the Websites area

Sue Ellson @ ®) she/ter

Independent LinkedIn Specialist - Trainer, Educator, Consultant, Coach,
Career Development Practitioner, Digital Mentor, Founder, Gigster,
Keynote Speaker, Business Social Media Marketing Al, Author, Poet,
Writer, Walker

Greater Melbourne Area - Contact info

https://www.educateplus.edu.au
Make sure you copy/paste link in

educate

Sue Ellson b4

Contact Info Va4

&

Your Profile

linkedin.com/in/sueellson

Websites

sueellson.com (Other)
cdaa.org.au/cdaawebsite/FindCareerSpecialistDetail?|d=8293 (Other)
educateplus.edu.au (Other)

Phone
+61 402 243 271 (Mobile)

Address
Canterbury. Melbourne, Victoria. Australia, 3126

Email

sueellson@sueellson.com
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6. In the About / Summary Section add your name with post nominals MEdPlus

About

Sue Ellson GK BBus MPC PCDAA ASA WY MEdPlus sueellson@sueellson.com +61 402 243 271
https://sueellson.com/about https://sueellson.com/clients Personalised Professional Services at
https://sueellson.com/services-and-pricing Moving you from Digital Literacy to Digital Competency!

& Top skills
LinkedIn Training = Linkedln » Writing = Consulting + Marketing

Post Nominal MEdPlus

educate

~S2e more
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Featured

Link

educate

WA Chapter

Educate Plus WA Chapter
Educate Plus

Established in 1987, Educate Plus
(EdPlus) is a not-for-profit
professional network of
advancement professionals in
schools, universities and other
educational institutions...

educate

Why is LinkedIn so important? By
Steven Bartlett
nkedin.com

Can | encourage you to move
from digital literacy to digital
competency with LinkedIn? | am
here to help!
sueellson@sueellson.com

Top 10 LinkedIn Specialists, Consultants and Traine

Collated by John Espirian 11 October 2024

Al Branding and LinkedIn Top 10 -
Sue Ellson = 6th

Sue Ellson

Equal sixth in the world and the
only Australian and this post
explains how | did it!

7. Add a link to the Educate Plus WA Chapter in the Featured Links Section

Established in 1987, Educate Plus (EdPlus) is a not-
for-profit professional network of advancement
professionals in schools, universities and other
educational institutions throughout Australasia.

It provides professional development and support
to members in the areas of Admissions, Alumni and
Community Relations, Fundraising, Marketing and
Communications, Leadership and People and
Culture.

https://www.educateplus.edu.au/chapters/wa/

PS | created the image here from the Educate Plus website
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Featured

Link

educate

WA Chapter

Educate Plus WA Chapter
Educate Plus

Established in 1987, Educate Plus
(EdPlus) is a not-for-profit
professional network of
advancement professionals in
schools, universities and other
educational institutions...

educate

Why is LinkedIn so important? By
Steven Bartlett
nkedin.com

Can | encourage you to move
from digital literacy to digital
competency with LinkedIn? | am
here to help!
sueellson@sueellson.com

Top 10 LinkedIn Specialists, Consultants and Traine

Collated by John Espirian 11 October 2024

Al Branding and LinkedIn Top 10 -
Sue Ellson = 6th

Sue Ellson

Equal sixth in the world and the
only Australian and this post
explains how | did it!

7. Add a link to the Educate Plus WA Chapter in the Featured Links Section

Established in 1987, Educate Plus (EdPlus) is a not-
for-profit professional network of advancement
professionals in schools, universities and other
educational institutions throughout Australasia.

It provides professional development and support
to members in the areas of Admissions, Alumni and
Community Relations, Fundraising, Marketing and
Communications, Leadership and People and
Culture.

https://www.educateplus.edu.au/chapters/wa/

PS | created the image here from the Educate Plus website
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8. Add details in Licenses and Certifications Section ** including Website Link in Media

Member - Educate Plus (MEdPlus)
Educate Plus

Issued Dec 2022

-

Credential ID https:/,

w.educateplus.edu.au

(Show credential (£ )

Skills: Social Media - Social Media Marketing - Social Networking - LinkedIn - LinkedIn Training

e Sue Ellson - Educate Plus Member and Presenter
educate Established in 1987, Educate Plus (EdPlus) is a not-for-profit professional network of
advancement professionals in schools, universities and other educational institutions...

educate

Established in 1987, Educate Plus (EdPlus) is a not-
for-profit professional network of advancement
professionals in schools, universities and other
educational institutions throughout Australasia.

It provides professional development and support
to members in the areas of Admissions, Alumni and
Community Relations, Fundraising, Marketing and
Communications, Leadership and People and
Culture.

https://www.educateplus.edu.au/chapters/wa/

PS | created the image here 1200 x 627 pixels and linked to my
Presenter Page on the Educate Plus website
https://www.educateplus.edu.au/presenter/sue-ellson
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9. Add details to Organizations Section

Organizations + 7

Educate Plus (EdPlus) Established in 1987, Educate Plus (EdPlus) is a not-

Member - MEdPlus - Dec 2022 - Present for-profit professional network of advancement
Associated with Sue Ellson professionals in schools, universities and other

educational institutions throughout Australasia.
Established in 1987, Educate Plus (EdPlus) is a not-for-profit professional network of advancement professionals in schools,

universities and other educational institutions throughout Australasia. It provides professional development and support X i
to members in the areas of Admissions, Alumni and Community Relations, Fundraising, Marketing and Communications, It prO\”deS professmnal development and support
Leadership and People and Culture. to members in the areas of Admissions, Alumni and

Community Relations, Fundraising, Marketing and
Communications, Leadership and People and
Culture.

Website https://www.educateplus.edu.au
Presenter https://www.educateplus.edu.au/presenter/sue-ellson

Member https://www.educateplus.edu.au/members-area/find-a-member/? https://www.educateplus.edu.au
civiwp=CiviCRM&q=civicrm%2Fprofile%e2Fviewlireset=1&id=4760&gid=15

educate
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10. Add to Providing Services Page in Media Section (if you have one)

& httpsy//www.linkedin.com/services/page/1402873078b01b7021/

Sue Ellson’s Services

Admin view

‘ Service page
= Requests
W client projects

o view
m Reviews status

Questions? Learn more

educate

]

Media

LinkedIn for me and my
career or business

with Sue Ellson, Author Educate Plus Member and Presenter

Professional Member of Educate Plus and have provided a range of presentations and publications since 2014 and
these are available online at https://sueellson.com/educate-plus-presentations-and-publications/

Linked B ’ ( Visit website
for me N 00000 0 X

Online Course - Linkedin for me and my career or business

a j adi P

https://www.linkedin.com/services/page/1402873078b01b7021

https://www.educateplus.edu.au/presenter/sue-ellson
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11. Announce in a Post that you are a Member of Educate Plus

g

PROFESSIONAL MEMBERSHIP // 127 | recommend to all of my clients and students
that they consider becoming a Member of a Professional Association related to their
work. fif | have been a supporter of Educate Plus since 2014 and am about to

celebrate three years of Membership too!

| have enjoyed providing a range of presentations and publications that you can see
online at https://Inkd.in/gy_Gu9UH and will be presenting in Perth next Thursday 20
November 2025 at the End of Year PD function at Perth Zoo.

If you would like to find out what professional association is related to your work,
create a free account at myfuture https://myfuture.edu.au

#educateplus #sueellson #membership

Professional Member

educate

https://www.linkedin.com/feed/update/urn:li:activity:7394945390682370048

https://sueellson.com/educate-plus-presentations-and-publications

educate
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12. Update your own name website ‘About’ page and ‘Media Kit’ (if you have one)

Website Media Kit Page 2

Current Memberships S
SERVICES

2022 - present Educate Plus (EdPlus) « consulting - an Linkedin (far your career ar REVIEWS
entergrise os an Independent Linkedin Specialist),

2018 - present Writers Victoria (WV) caraers [helping you choase ond find the best

htful, te the

options). employment, recruftment, business

2015 - present Australian Society. of Authors (ASA)

strategy, hyper local marketing and marketing
strategy, sosial media sirategy (including Geegle

2015 - present Career Development Association of Australia (CDAA),

and Bing], basic website design (WordPress),

2008 - present Melbourne Press Club (MPC), search engine optimisation [SEO), ortficial
malligance, netwerking (anline and in person), b mosh
1998 - present Golden Key International Honour Society (GK) (top 15% of undergraduates) newcamers, expatriates, rapatriates, skiled o mastercla:

migrants, settlement

training - presentafions, fralning, seminars,
warkshops, lectures, guest speaking, professional

) STRALUN davelopment sessians, facilitating, forums,

’ A i discussions, conferences, events, festivals

; SOCIETY WRITERS , events,
L (Ii ) O sy L educate e g
PRESSCLLIB ctrategy, social media marketing, website

updates, technical support, webinar co-hosting,
facllitation
« writing - books, articles, blogs, copy, newsletiers

and postry

pre bens - usually araund 10 hours per week
neluding hesting free Linkedin Insight Webinars
every month, providing exclusive and detailed
media cammentary and cantent for journalists and
broadeosters and supporting various individuals
and enterprises thraugh pro bano or value
exchange writing, training, ereating and

consulting

https://sueellson.com/about
MEMBER

https://sueellson.com/media-kit P

WE M educae
https://sueellson.com/wp-content/uploads/sue-ellson-media-kit.pdf AUTHOR
120 ‘ﬁ'ﬂVS |2E|WAV5 |Zﬂ\c‘ﬂ‘f5 ¥ J

ACHIEVE ATTRACT MARKET
PURPOSE CAREER BUSINESS
LINKEDIN. | | BUSINESS | | LOCALLY

GIOSTERS | | ot
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WA Chapter Committee Members

Add your current (or past) Educate Plus role to Linkedln in Volunteer Experience



Build Your Personal Brand

All sorts of people will search for you online!

1. Quality Photo

2. 220 Character Headline of all that you have to offer

3. Listyour Achievementsin everyrole in past tense

4. ListyourTasksin everyrolein presenttense

5. Fillin as many Sections as possible with Skills and with Media

6. Secure 20+ Endorsements for your main Skills

7. Secure 6+ Recommendations both given and received

8. Be preparedto Connect- with everyone you meet from now including 3+ per event

9. Be preparedto Engage - regular Reactions and lengthy Comments (including your employer)
10. Be prepared to Publish — Posts, Articles, Newsletters, Groups

educate+ Elﬁllj_ﬁ' Q DIGISTORM _@ ggiw‘ng mecrindle (7 toucantech
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1. Quality Photo

* Convey energy and enthusiasm

* Clothing and Appearance aligned
with professional goals

* High neck garment frames face

* Eyes on one third line

* Smiling with teeth showing

* Creasein skin at eye level

* Caninclude relevant props

* Nottoo close or too far (remember
small version in feed)

» Take indoors for dilated pupils

* Lessthanthree yearsold

* Not black and white

https://sueellson.com/blog/is-it-time-for-
you-to-update-your-linkedin-profile-photo

educate
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2. 220 Character Headline of all that you have to offer

* Most Important Search Field

* Memorable Label (known word but
notin regular use)

* Keywords (not repeated) in priority
order based on Searcher’s Needs

* Commas, not Pipes | (more
characters and easier to read)

* Capital Letters each word

* Goalistoincrease appearances in
search results within Linkedln, Online
Search and Generative Al

https://sueellson.com/blog/linkedin-

headline-formula-label-keywords-
interest

educate

Look for Keywords

* Job Descriptions

* Job Advertisements

* MyFuture.edu.au

* Other LinkedIn Profiles

* Website Source Code Meta Descriptions

<title>Sue Ellson LinkedIn Specialist, Author, Educator,
Practitioner</title>

<meta name="description" content="Sue Ellson is a LinkedIn
Specialist, Expert, Consultant, Trainer, Author, Educator,
Practitioner, Gigster and Poet" />

‘Her

Sue Ellson @ «) s
Independent LinkedIn Specialist - Trainer, Educator, Consultant, Coach,
Career Development Practitioner, Digital Mentor, Founder, Gigster,
Keynote Speaker, Business Social Media Marketing Al, Author, Poet,
Writer, Walker

iy
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3. List your Achievements in every role in past tense

* AllPastRoles

* Title + Non-Repeated Keywords

* Select Employer from Drop Down Box
* Month and Year

* Achievements (past tense)

* Tasks (present tense)

* Listin priority order

* Scan friendly short bullet points

* Description (of enterprise)

* Non-sensitive Information (use % not $)
* Include Skills

* Include Media (video, PDFs etc)

* Same layout for Volunteer Experience

https://www.linkedin.com/pulse/how-write-

add-achievements-your-linkedin-profile-
sue-ellson

educate

$ srecTrum

Marketing Consultant - Social Media, LinkedIn, Events, Webinar Management, Website
Development

Spectrum Analysis Australia Pty Ltd

May 2018 - Present - 7 yrs 7 mos

Surrey Hills, Victoria, Australia - Hybrid

Achievements

> amalgamated content from multiple website versions since 1999 and rebuilt and redesigned entire website in
WordPress which lead to an increase in traffic, search engine results and direct leads

> implemented new online webinars and event promotions and supported specialist events

> created Facebook and Twitter / X presence

> filmed and published multiple new videos on YouTube

> amalgamated multiple YouTube channels created with different email addresses

Tasks

> provide strategy and tactics for marketing, business development and sales

> provide strategy, updates and results for social media for LinkedIn, Facebook. X and Google Business
> represent Spectrum Analysis at conferences, events, professional development training etc

> complete all website updates including copy writing, copy editing, improvements etc

> produce and distribute Spectrum Analysis newsletter and Strategy News for Schools newsletter
> report on online results

> troubleshoot any online issues

> prepare content for messaging sequences for new prospects, particularly Independent Schools
> provide employee training and attend employee functions

> represent Spectrum Analysis at various events, conferences and exhibitions

> other general administration and assistance as required

Spectrum Analysis Australia
Established in 1996, Spectrum Analysis Australia Pty Ltd provides a range of quantitative geodemographic
modelling, facts, data and analysis services for franchisers, retailers, corporates, independent schools etc.

marketing@spectrumanalysis.com.au
https://spectrumanalysis.com.au

+61 98300077

@ LinkedIn, Website Development and +3 skills

=

Z m@m i\ Ss

R ERRITORY PLANNING £
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4. List your Tasks in every role in present tense

* AllPastRoles

* Title + Non-Repeated Keywords

* Select Employer from Drop Down Box
* Month and Year

* Achievements (past tense)

* Tasks (present tense)

* Listin priority order

* Scan friendly short bullet points

* Description (of enterprise)

* Non-sensitive Information (use % not $)
* Include Skills

* Include Media (video, PDFs etc)

* Same layout for Volunteer Experience

https://sueellson.com/blog/linkedin-for-women

educate

smmm

Marketing Consultant - Social Media, LinkedIn, Events, Webinar Management, Website
Development

Spectrum Analysis Australia Pty Ltd

May 2018 - Present - 7 yrs 7 mos

Surrey Hills, Victoria, Australia - Hybrid

Achievements

= amalgamated content from multiple website versions since 1999 and rebuilt and redesigned entire website in
WordPress which lead to an increase in traffic, search engine results and direct leads

= implemented new online webinars and event promotions and supported specialist events

> created Facebook and Twitter / X presence

= filmed and published multiple new videos en YouTube

> amalgamated multiple YouTube channels created with different email addresses

Tasks

> provide strategy and tactics for marketing, business development and sales

> provide strategy. updates and results for social media for LinkedIn, Facebook. X and Google Business
> represent Spectrum Analysis at conferences, events, professicnal development training etc

= complete all website updates including copy writing, copy editing, improvements etc

> produce and distribute Spectrum Analysis newsletter and Strategy News for Schools newsletter
= report on online results

> troubleshoot any online issues

= prepare content for messaging sequences for new prospects, particularly Independent Schools
> provide employee training and attend employee functions

= represent Spectrum Analysis at various events, conferences and exhibitions

> other general administration and assistance as required

Spectrum Analysis Australia

Established in 1996, Spectrum Analysis Australia Pty Ltd provides a range of quantitative geodemographic
modelling, facts, data and analysis services for franchisers, retailers, corporates, independent schools etc.
marketing@spectrumanalysis.com.au

https://spectrumanalysis.com.au

+61 9830 0077

2 LinkedIn, Website Development and +3 skills

<Y © _EBR) it ’
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5. Fillin as many Sections as possible with Skills and with Media

Add to profile X
Core N
Start with the basics. Filling out these sections will help you be discovered by

recruiters and pecple you may know

Add education

Add position

Add services

Add career break

Add skills

Recommended

Completing these sections will increase your credibility and give you access to
more opportunities

Add featured

Add licenses & certifications

Add projects

Add courses

Add recommendations

Change your LinkedIn URL to your name at
https://www.linkedin.com/public-profile/settings

Easiest one is Languages
https://www.linkedin.com/in/sueellson

educate

-~

Additional

network and build more relationships.

Add volunteer experience

Add publications

Add patents

Add honors & awards

Add test scores

Add languages

Add organizations

Add causes

~

Add even more personality to your profile. These sections will help you grow your
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6. Secure 20+ Endorsements for your main Skills

educate

Skills +

LinkedIn

12 experiences across Sue Ellson and 11 other companies
ahi: Professional Member - Career Development Association of Australia (CDAA) (Associate Member Jun 2015-18)

Member - Educate Plus (MEdPlus)
Show all 6 details =

Writing

7 experiences across Sue Ellson and 6 other companies
= Henley High School

Member - Melbourne Press Club (MPC)

Show all 22 details =

Show all 54 skills =

Ask for Endorsements from Colleagues and
from others with identical endorsed Skills
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7. Secure 6+ Recommendations both given and received

Recommendations + 7 Recommendations + 7

Received Given Received Given

Sophia Partington - 1st
Careers Transition Consultant at Westpac Group | Human Resources Professional | Careers and Recruitment
Specialist | Provides career advice and support to individuals impacted by organisational change

June 20, 2(

. Sophia was Sue’s client

| attended an upskilling LinkedIN session run by Sue on 19th June, | found her to be extremely helpful and
knowledgeable. I've been a regular user on LinkedIN since 2009 and considered myself to have a fairly broad
understanding of the platform, until | attended this session! Sue really is insightful, | took several key points away
with me that | will share with my team and stakeholders, thanks Sue you have really made a difference to my
LinkedIN experience.

Karen Tinman - 1st
Marketing, communications, copywriting
February 12, 20 aren was Sue’s client

I've found Sue’s social media webinars to be incredibly helpful. with plenty of tips and insights that | never would
have come across otherwise. Very grateful that Sue shares her knowledge and experience so generously.

Show all 103 received =

&

Julie Cliff - 1st

| help executive women clear their space, double their time and take control of their lives. Call me on 0413 447
562
August 2

Sue was Julie’s client

| first met Julie CIiff in 2018 at a local business networking event and | have been a 'fan’ ever since. | have
attended multiple enline and in person workshops where she has talked about decluttering, organising, time
management, business focus and more and | always come away with practical tips, new inspiration and
actionable strategies to get better organised! Julie has a warm and engaging personality and meets every person
where they are at. Highly recommend!! Sue Ellson 3)

Maria Ganci - 1st

Eating Disorder Specialist. Clinical Mental Health Social Worker, Child & Adolescent Psychotherapist, Author,
Adolescent & Parent Treatment APT, Training, Supervision, Resources, Consultaticn, Family, Clinician Educaticn
A Maria Sue’s client

gust 26,

| first met Maria Ganci when | was teaching at the Centre for Adult Education back in June 2020 when she
attended a course on "How to create a simple WordPress Website.' Since then, we have worked together on both
her https://mariaganci.com and https://apttherapeuticsolutions.com websites, her social media and general
online presence. Maria has a calm, thorough and consistent approach to all of her work. She asks excellent
questions, completes the follow up tasks and always turns up on time with a smile. | have thoroughly enjoyed
working with her for the last five years and wish her every success in the future. Sue Ellson :)

Show all 74 given =

Strategically ask for Recommendations from Colleagues and
from others with similar Skills, Experience, Keywords, Networks

educate
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8. Be prepared to Connect - with everyone you meet from now including 3+ per event

connect with everyone you meet in person

(3+ per event) or offline (phone, text, email, DM)

LinkedIn App on Phone

Click in Search Box

Click Three Squares Top Right Hand Corner

Scan Other Person’s QR Code

Click three dots ... next to Blue Button

Choose ‘Personalize Invite’

Type in where you have met (so can search messages
afterwards if they forget your name)

Send Connection Request

‘ VIP and Aligned People and Companies
. & People You May Know

educate

e - e -

£ = ““Press here b h El
i cxe . 361268:

B BchrgEan s
& .
5 B gy Angican G+
By

X Linkedin QR code

# Share my code

Include a message to Sue? (optional)

Nice to meet you at the xyz
event. Let's conneci! Sue

200
| Send Invitation |
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8. Be prepared to Connect - with everyone you meet from now including 3+ per event

8:41 SR 100]
X LinkedIn QR code
My code Scan
e:'
Sue Ellson

Independent LinkedIn Specialist - Trainer,
Educator, Consultant, Coach, Career Devel...

@ Share my code

& Save to photos
educate
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9. Be prepared to Engage - regular Reactions and lengthy Comments (including your employer)

: Feed the beast - °® % o Q

Allocate set time per week
* Click [ to curate your Newsfeed

@@ Clare Mu.,__ o‘Comments - 2 reposts

* Support option offers most ‘brownie points’ 8- i © Comment () Repost < send
* Greatif you can also add a lengthy Comment
* Try and engage if you have been @mentioned Add  comment... O w

* Unfollow content you don’t want to see

* Avoid using Al

* Include words from the post if possible a Sue Elison [3) -
* Add something of value - ekl o ) :

* Be solution focused L.rlae::::b;ar:h:))C'\.;i*‘le?;cc: l‘:ca: 32?;15;-'"?ig'“p';af;a):id; read all
* Message directly if personal comment about it for free

« Acknowledge follow up comments o
» Take screen shot if needs to be reported

* Be aware Comment Impressions now being collected

nv Ana or Al
Any_Age_or_Abi

(PDF) Gigsters - Any Age or Ability Employees, Experts
and Entrepreneurs

POF | 'Gagsters - Any Age or Ablty Employees, Experts and
R Entreprenaurs’ Ase you aware that you can use your skills
https://sueellson.com/blog/10-ways-to-improve-your-
linkedin-engagement Like - QO® & | Reply [EEimpreson]

educate
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10. Be prepared to Publish — Posts, Articles, Newsletters, Groups

* Curate

* Create

* Collaborate

* Aim to be Scroll Stopping

* Mobile friendly (white space)

* Images - that tell a story

* Videos - short form portrait < 3 minutes

* Polls - of one question

* PDF’s - can be downloaded / create carousel

* Consistency (max three posts per week)

* Create Conversations (more people, more often, for longer)
* Friendly, professional, solution-focused

* Screenshot any concerns and follow up directly

https://sueellson.com/blog/how-much-content-can-you-
post-on-linkedin

educate

Sue Ellson [ - vou
ndependent Linkedin Specialist - Digital Mentor, Coach, Author, Edu..

imo- @

POLL RESULTS // Last Monday. | asked Australians aged 55-70 to let me
know what they were doing now and 94 voters said: ...more

Ageism in Australia - By Sue Ellson - 8 pages

AGED BETWEEN 55-70?

LinkedIn Poll Results

PCIAA ASA WY MEPIus

By Sue Ellsen GK BBUS M

ceo 4 25 comments - 1 repost
Reactions
eElLoaeeaq -
o @z o Qo Uo Wo “Teo o
ﬁ - & Like & Comment ) Repost <7 Send
& 2,574 impressions View analytics

https://www.linkedin.com/feed/update/urn:li:activity:7363054628600492034
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Build Your Institutional Brand

This is a place where people do their Due Diligence

1. Your Principal/ Head and their LinkedIn Profile is important

2. You must have a School Page (not a Company Page)

3. You must have a fully completed School Page (all sections)

4. You can post more than just ‘jobs’ (try Titles for each Post)

5. Aimto have 80% of students as alumni before they leave school from now on
6. Reconsidervalue of Alumni Linkedln Groups

7. Do notneedto Upgrade Page or pay for advertising

8. Have at least three Administrators

9. Rememberto checklInbox and Notifications

10. You can invite your Connections to Follow the School Page

educate+ Elﬁllj_ﬁ' Q DIGISTORM _@ ggiw‘ng mecrindle (7 toucantech
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1. Your Principal/ Head and their LinkedIn Profile is important

* Ensure all items from ‘Personal Brand’
have been completed

* Needto setan example

* Content from Profiles has greater reach
than Pages

* Consider linking to an enquiry form
(no contact details)

* Consider adding Principal Video in
Featured Links

* Encourage to Engage and Post allocated
time per week

https://sueellson.com/blog/linkedin-for-
board-directors-and-senior-leaders

educate

Peter A"En @ - 2nd gl Guildford Grammar School
School Principal @ Guildford Grammar School | MEd, Educational

Leadership H The University of Queensland
Greater Perth Area - Contact info

500+ connections

m Elena Pasquini Douglas, Peter Buckingham, and 71 cther mutual connections

https://www.linkedin.com/in/peter-allen-8478b082
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2. You must have a School Page (not a Company Page)

ey bl el 2o, by

* To enable students to list their Education Cortact Linkadin st
* To collect Alumni detail irdsedin Comparey Pages heques

https://www.linkedin.com/help/linkedin/ask/CP-primary

educate
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3. You must have a fully completed School Page (all sections)

 Always copy/paste links eg https:// Edit X

* Addin all school campus locations a
Header Page info
 Turn on buttons 9
Page info * indicates reguired
* Regularly check as new features added 000
Buttons
Home ..
Featured Z
Edit *
X About Mame
a a Sue Elison
Header Setup your Page’s buttons Details 07100
Page inf * indicates reguired . .
age info Interested talent Linkedin public URL* @
Buttons Message button on ()
Home Allow Linkedin members to message your Page directly. Workplace nkedin.com/company | sue-ellson l
Learn more
Featured Commitments Tagline
Custom button on () R . o X
About ) Locations Independent Linkedin Specialist, Career Development Practitioner, Gigster,
Drive traffic to the URL of your choice. Author, Speaker, Trainer, Founder
Detail
stals Button name* -
108120
Interested talent [V'sit website - ] Manage languages
Workplace URL*
BREMIUM
Commitments ’ httpsi//sueellson.com ]

educate
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4.You can post more than just ‘jobs’ (try Titles for each Post)

E Knox Grammar School
* Can incorporate various topics by including a Title at the ®
. . COMMUMNITY / at is it that led me to getting across the country, to the last
beg|nn|ng Of the POSt (and re-use What yOU have Shal’ed on thousand-mile run, and to the 50 marathons? It's been the commitment to my word.”

- Nedd Brockmann, Australian ultramarathon athlete, motivational speaker ..more

other social media channels)

* Can consider profiling staff #BehindTheBlackboard

* Encourage Employee Advocacy (Reactions and Comments)

* Remember to @mention people and organisations
(particularly sponsors and donors)

* Remember to include school #hashtag so people can click
and see your other school content

https://www.linkedin.com/pulse/content-engagement-
curation-creation-strategies-busy-people-ellson

ﬁ b ® Like @ Comment ) Repost <f Send

educate https://www.linkedin.com/posts/knox-grammar-

school_knoxgrammar-thisisknox-activity-7394188239558991872-Rrlo
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5. Aim to have 80% of students as alumni before they leave school from now on

I 'l-|l||i|

b

* |deally create LinkedIn Profiles in Year 11 for Secondary i (P
* |deally create LinkedIn Profiles in 15t Year for University == a
* Aim to have similar numbers of Followers and Alumni Our Lady Of Sion College
+ Aim to have 80% of current students on LinkedIn before . e e o o g commAmento Jste
they leave the school &) Ally &3 other connections work here
* Consider recruiting volunteers to track down other alumni (v Following ) (=)
from paSt years Home  About Posts Jobs  Alumni Insights
* Always invite people attending events to follow your
institution on their favourite social media channels and Overview
click the bell for ‘All’ posts (QR code to website contact Our Lady of ion Collage was first established in 1928 by the Sistes of Our Lady of Sion t respon to the
. . . needs of the children and Catholic families of the Box Hill area. Initially, it catered for primary-age boys and
page with all links on it) girls, with male enrolments being filtered out by 1935 and the College eventually offering secon ... see
https://www.linkedin.com/pulse/how-find-school-college- show all details -

university-students-staff-alumni-sue-ellson

People highlights

566 alumni work in Greater Melbourne Area 40 alumni graduated in 2025

TITE TITE
+ v

Manique, Alia, Meg, Jacqui & 562 others Kiara, Nia, LinkedIn, LinkedIn & 36 others

Show all people highlights =

educate https://www.linkedin.com/school/our-lady-of-sion-college
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6. Reconsider value of Alumni Linkedln Groups

* Requires constant encouragement to join

* Requires constant management

* Many people are unlikely to see the content on a regular basis

* Consider ensuring all Group Members are Following the
School page (and have updated their Education section on
their LinkedIn Profile)

* Consider closing the Group and keeping a one source of truth
database with the school that includes alumni LinkedIn URL’s

educate

NETWORK

L l'.ll.- |

Toorak College Empower Network

il Private Listed

Enppoter

About this group

The purpose of the Empower Network is to connect current Toorak College students
with our talented alumni. Together we will navigate the changing world of work,
sharing expertise and professional experiences.

https://www.linkedin.com/groups/13649867
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7. Do not need to Upgrade Page or pay for advertising

Edit Page

Jobs
Events

MNewsletters

Try Premium Page

educate

Grow your Page followers 6.7x faster with Premium

Company Page
v Auto-inwite content engagers to follow ‘ ]

v Expand your reach to followers of similar Pages

I -—\;

crimner aneal smetinee Wa'll rermine e [ T S i
on 441 Support Lancel anyome. vWell re 0 y¥ou J days DEfore your ta

* Have not seen any benefits from Premium Pages

* Have not seen any benefits from Boosting Posts

* Have not seen any benefits from Promoting Events

* Have not seen any benefits from Paid Advertising

* From any of my clients — ask yourself, does your target audience
spend a lot of time on LinkedIn and do they look wherever you
are going to appear before you spend any money!!
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8. Have at least three Administrators

¢ Manage Admins

Page admins (1) Paid media admins (0) Integrations (D)
All Page admins have access to admin view, with different permissions based on their role. Learm more
Profile Roles © Actions
@ Sue Ellson -‘r.’I:lu N Z 1
ndependent Linkedln Specialist -

Trainer, Educator, Consultant,
Coach, Career Developrent
Practitioner, Digital Mentaor,
Founder, Gigster, Keynote Speaker,
Business Social Media Marketing
Al Author, Poet, Writer, Walker

Super admin

Go to Page Settings, Manage Admins to Add Extra Admins and
remember to remove them when they leave your institution

educate



9. Remember to check Inbox and Notifications

Activity will not appear in your Notifications in your LinkedIn Profile,
you need to visit the School Page to see these

Inbox messages are also available from this Menu so remember to
check daily

educate

L2 < < <L <L - - - <<l -

L= [ % - % - - "’ =

(= [ [ =X N N =X LN L =

L= o o &
Sue Ellson

Enhance your Page

1,093 followers
[::m View as member ::]
Dashboard

Page posts

Analytics

Feed

Activity

Inbox

Edit Page

Jobs
Events

Newsletters

Try Premium Page
@ Advertise
Invite to follow

Settings
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10. You can invite your Connections to Follow the School Page

If you are an Admin of the School Page -
250 credits per month that are reinstated if a person accepts

educate

Invite connections *

Only invite connections you personally know to ensure a great experience for your
— network. Learn more

165/250 credits available - Credit refill: November 30, 2025 | @
Q, Search by name

Locations » | | Current company v | | School « I:: ¥

-
Scott Allen -
h fu ntrol of their |_|
Malcolm Campbell
Save time and expand your reach
Auto-invite engaged audiences and grow your Page
followers 6.7x faster
Try Premium Page for A$0
. Patrick Slavenburg
Craig Rispin CSP
Buciness Futurist and Keynote Speake: v
s, Business Futurist and eynote Speake
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Use LinkedIn’s tools and insights

Aligning with the different Advancement Roles

Admissions
Alumni & Community Engagement
Fundraising

Marketing & Communications

Leadership

A

People & Culture

BOAT 48
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1. Admissions

* |nvite all application signatories to Follow LinkedIn School
Page and click Notification Bell for All Posts (and possibly
other social media as well)

* Add Open Days (or FREE events only) as Events on the
School Page (include the School’s Privacy Policy link so you
can obtain registration email details and remember to post
them four weeks ahead and invite 1,000 of your Connections
per week to attend)

* Setatarget of total new Followers per year and consider

inviting key stakeholders, school supporters and suppliers to
Follow the School Page

educate
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2. Alumni & Community Engagement

* Encourage 80% of students to add their Education to their
LinkedIn Profile before they leave your Institution (can just
mention subjects completed if they have not graduated)

* Add Linkedln URL to Alumni records kept at the Institution

* Be prepared to share Alumni achievements and celebration
photos as Posts on Linkedln

* Consider adding old photos from past years every so often
as these generate a lot of nostalgia (could be buildings if you
can’t get photo permission and consider creating these
photos for your Institution’s digital archive of the future)

educate
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3. Fundraising

Google
* Always acknowledge (@mention) people and organisations Advanced Search
responsible for public support and include story telling
photos / videos / PDF uploads where possible l””"‘“‘ges‘“"”
all these words "specific words” and "more specific words™ and "location” Type the important words: tri-colour rat terrier
this exact word or phrase: Put exact words in quotes: "rat terrier"
* Ensure major free events are added and shared via the —
LinkedIn School Page publicly at least four weeks from start
time and invite 1,000 connections per Administrator per e e

week to attend and invite attendees to Follow School Page

Then narrow your results

by.
* Use the Google Advanced Search link to search the entire regin — = R
LinkedIn database to find people beyond your network on st pdte
LinkedIn https://www.google.com.au/advanced_search and e fnedneer
right click, open in a new tab, process and close Mp""g
e = [E—
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4. Marketing & Communications

View analytics =3

E NEWSLETTER

Sue Ellson Shares

* With 150+ Followers, you can create a Linkedln Newsletter News from me for your career or enterprise
and then everyone who Follows the School Page will @ R——
automatically be invited to Subscribe and will only receive a I e S i
‘Notification’ not an email 7
(_share )
* Suggest publishing a general newsletter, with photos no 50 editions )

more than once a month — can be content repurposed from
other Institution monthly / quarterly publications

* Consider adding all social media links (including YouTube) to & - <4 - =
the Contact Page of your Institution website and have a QR y

Code on all presentations, signage etc to invite people to . ,m M
Follow you on social media (and ask them at every event) M.LU“'U"IH'HW v ”1”‘:lmm Sin® L4
[ 5 P ) | T Y

* Varyrange of content shared on Linkedln School Page and !
focus on consistent quality shares, immediate responses to ' T
comments, steady increase in Followers and Alumni and T T T
don’t get hung up on individual statistics (or collecting them)

CC® Leonie Lam and 13 others 4 comments

educate



5. Leadership

* Encourage Leaders to publish thought leadership pieces (with
references) as Linkedln Articles on their own LinkedIn Profile
https://www.linkedin.com/pulse/aha-moment-liana-gooch

* Ensure Leaders complete their LinkedIn Profile in full and
connect with the rest of the Leadership Team on Linkedln and
Give and Receive Recommendations and Skill Endorsements to
one another

* Remind them to allocate some time for ‘Engagement’ on
LinkedIn and not to ‘Post and Ghost’ but not ‘too much’ so that
they appear too visible

* Ensure they choose their backend settings carefully —they may
not wish to have their email address visible in Contact Info but
they may include the institution’s contact details (phone,
address and general email address) there and add a text link to
a Contact Form in the About / Summary section

educate

The 'aha' moment
@

Remember those ‘aha’ moments on a school trip when something you had been studying
in class suddenly clicked? That action of leaming via reflection and application of
information in a new situation often by doing is known as experiential learning and is one
of the most important learning processes. As a teacher, | have observed students
experiencing clarity whenever a complex aspect learnt via classroom delivery, for
example, coastal physical processes, suddenly crystallised when they were able to
observe and reflect upon it occurring in the field.

a Gooch @ oy oy

te Principal Learning, Teaching & Innovation
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6. People and Culture

* Always add every job to its own page on the Institution’s website
and then consider using various research techniques on
Linkedln to Connect and/or Message people who can passiton
to suitable candidates

* Remember that Linkedln Recruiter is very expensive (as are
recruiters) and they may do the ‘same’ thing to find and
approach candidates which can be done using a Google
Advanced Search on an unlimited basis for free

* Ensure all staff involved in recruitment have been trained (or
have completed LinkedIn Learning Courses available free with a
local library card). Rehiring is very expensive. Spend more time
searching, less time sorting from inappropriate overseas
candidates (and include the salary range!)

https://sueellson.com/blog/educate-plus-nsw-act-chapter-

conference-2025-digital-strategies-to-attract-and-retain-
educational-professionals

educate

educate

Shaping the
Future of
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Today’s Agenda

Share your action steps!

 Showcase your Educate Plus membership
* Build your personal brand

* Build your institutional brand

* Use LinkedIn’s tools and insights to

elevate visibility, strengthen connections, and

drive real impact across your community



educate-+

QUESTIONS?
WHAT HAS BEEN MOST HELPFUL?

WHAT ACTION STEPS DO YOU HAVE?

Thank you
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