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Fast Facts
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Books Available at https://www.researchgate.net/profile/Sue-Ellson 

https://sueellson.com and https://www.linkedin.com/in/sueellson

AuthorFounder

Member

https://www.researchgate.net/profile/Sue-Ellson
https://www.researchgate.net/profile/Sue-Ellson
https://www.researchgate.net/profile/Sue-Ellson
https://sueellson.com/
https://www.linkedin.com/in/sueellson


Follow / Subscribe to Sue Ellson Online
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LinkedIn Page https://www.linkedin.com/company/sue-ellson (1,092 Followers)

LinkedIn Profile https://www.linkedin.com/in/sueellson (26,644 Connections, 31,549 Followers)

Facebook https://www.facebook.com/sueellson2 (290 Followers)

Instagram https://www.instagram.com/sueellson (mostly poems) (516 Followers)

Pinterest https://au.pinterest.com/sueellson (22 Followers)

TikTok https://www.tiktok.com/@sueellson  (134 Followers, 397 Likes)

Twitter / X https://x.com/sueellson  (436 Followers)

YouTube https://www.youtube.com/@sueellson (765 Subscribers, 227 Videos)

Sue Ellson Shares LinkedIn Newsletter (7,018 Subscribers) 

https://www.linkedin.com/newsletters/sue-ellson-shares-6869552819440099328 

Sue Ellson Sharing LinkedIn Newsletter (427 Subscribers)

https://www.linkedin.com/newsletters/7011478630589497344  

Sue Ellson Email Newsletter (1,761 Subscribers) https://sueellson.com/newsletters 

https://www.linkedin.com/company/sue-ellson
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https://sueellson.com/newsletters


Special Thanks
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The Senior Newspaper 
https://www.thesenior.com.au/story/9127547/how-over-50s-can-
self-publish-for-free-in-australia 

Eventbrite https://opo50.eventbrite.com.au

LinkedIn https://www.linkedin.com/events/7399995296442847233 

Google Event https://share.google/F8rYslIHElnxqhxhP 

Facebook https://www.facebook.com/events/789435080797874 https://seniorsinmelbourne.com.au/sue-ellson 
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Evaluation – and invitation to write a Google Review
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Sue Ellson Google Review
Featured on the footer of my website!



Online Publishing for Over 50’s
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10:30 am - 11:15 am

Setup, Welcome and Introductions

11:15 am - 12:15 pm

Run through of various options

12:15 pm - 12:30 pm

Suggested tasks to complete

12:30 pm - 1:00 pm

Discussion, Questions and Answers, Networking

1:00 pm - 1:30 pm

Evaluation and Packup and head to The Journal Cafe

P.S. Views are my own, not professional advice for your circumstances



Agenda
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1. Introductions

2. Pros and Cons of Publishing

3. Realistic Expectations

4. Online Landscape

5. Preparations

6. Options

7. Recommendations

8. Evaluation and Questions and Answers



1. Introductions

1. Name (and location)

2. What have you already published online or elsewhere?

3. What you would like to publish in the future?

4. What type of readers would be interested in it?

5. Current level of digital competency – low, medium, high

6. Your goal from today?

10



2. Pros and Cons of Publishing – with another person

Pros

11

Cons



2. Pros and Cons of Publishing

Pros

Fulfill your purpose

Brain dump of what you know

Pass on your wisdom

Have it re-published or re-shared

Picked up by the media

Give you a hobby

Passion project

Creative process

Personal challenge

Learning or legacy activity

Helps others

12

Cons

Costly

Time consuming

Requires additional expertise

Don’t know where to start

Want to write, not market

A lot of competition

Trend towards AI not ‘human’ content

Unsure of steps

Worried about scams or hackers

Seeking external validation

Criticism from others



2. Pros and Cons - WARNINGS

1. Expect to understand what and why before you pay for anything – don’t 

pay because it is too hard to work out on your own. Start with free 

options first and build organically over time

2. Do not be lured by ‘promises’ or ‘expected’ sales or affiliate marketing or 

paid ads or online courses – most do NOT work

3. I do NOT recommend outsourcing to a cheaper country – they play by 

different rules and could ‘bug’ your content – buy Australian!

4. As with any ‘trade’ service, get three written quotes and make sure all 

work is done before final payment

5. Make sure you sign up for the domain name, website hosting, printer 

login, online publishing tool, social media – don’t let the ‘helper’ do it. 

You can always give a trusted person screen access and always change 

the password when done – keep the keys to the mansion!

13



3. Realistic Expectations

1. Writing to be read or to be traditionally published?

2. Do you have an established audience?

3. Most online content takes about six months to ‘appear’ 

4. Unlikely to be directly profitable – but can help

5. Be very clear on what your expectations are…

6. More of an intrinsic satisfaction than an extrinsic reward

7. Online – requires consistent approach to be effective long term

14



4. Online Landscape
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Online Search Results

• Google, Bing, Yahoo

• Algorithm Based

• Qualified Included

• Weighted Database

• Duration of Past Views

• Other Online Qualifiers

• Multiple Quality References

• Author Identity (ISBN Book)

• Age, Recency, Relevancy

• Few Words Search Query

Generative AI Results

• Gemini, Chat GPT, MS Copilot

• Comprehensive Data Scrape

• Enormous Dataset from Websites

• Probability or Mined Data Result

• Large Language Models

• Natural Language Processing

• Some Easily Located References

• Creates Narrative Answers

• Requires keyword+ content 

• More Words Prompt Query

Social Media Results

• Closed Environment

• Megalomaniac

• Addictive

• Selective Shares

• Pay to Play

• Organic Reach Difficult

• Not always indexed

• Quality deteriorating

• Click bait increasing

• Variable time spent online



4. Online Landscape
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Your Website 
(Only thing you own)

Selected Social Media

LinkedIn
Facebook

YouTube + relevant

Selected Profiles

Google
Bing

Profession Specific

Selected Websites

Related or Specific
High Domain Authority

Media

Directory Websites

Google and Bing Business 
Yellow Pages

Membership (ASA and WV)

Reviews
Google

Facebook
On your website

Archive

To keep a permanent record
https://web.archive.org



4. Online Landscape
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Reasonable Results

• Your Website

• Medium, Substack

• Major Websites (Open 
Forum, The Conversation)

• Specialist Publications

Audience Reach Results

• Mainstream Social Media

• Quora

• Membership Associations (can 
depend on professionalism)

• Directories / specific publications

Lifetime Results

• Most Mainstream Media

• LinkedIn Articles 
(not Posts)

• YouTube Videos

• Archive.org content

Currently resonating 
• standard ‘news’ criteria (quality references, new insight, good angle, pictures, creates conversation)

• short form video (feels human, not too polished, portrait mode)

• using any ‘new’ features on a platform (like Polls and PDFs on LinkedIn)



5. Preparations
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1. Usernames and Passwords List – include all social media 

accounts, any online accounts etc and put in a 

spreadsheet as you will get MANY more logins

2. Consider creating a free account at wordpress.com 

(yourname.wordpress.com)

3. Consider purchasing ONE Domain Name in your own name 

and Domain Privacy / Guard (you don’t need .co.uk 

.com.au etc. I use https://www.crazydomains.com.au and 

no other services as they will try and sell you extra stuff)

4. Can either ‘map’ wordpress.com to your domain name or 

buy website hosting and use wordpress.org as your Content 

Management System (I use DDNS – helpful telephone 

service and local in Melbourne) 

https://www.ddns.com.au/hosting/products/basic) 

https://www.crazydomains.com.au/
https://www.ddns.com.au/hosting/products/basic


5. Preparations
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5. Google yourself and compile a comprehensive 

spreadsheet of everywhere you appear online (good 

and bad) and make sure you add all of the good links to 

the three sections in https://aboutme.google.com

6. Update all of your online profiles and ensure you have 

a photo that showcases your energy and enthusiasm 

and is less than three years old and that your 

descriptions are consistent too (and you have checked 

all of the backend settings)

7. Create your own free account at https://archive.org 

and copy / paste all of the good links from your 

spreadsheet into ‘Save Page Now’ at 

https://web.archive.org 

https://aboutme.google.com/
https://archive.org/
https://web.archive.org/


5. Preparations – What will you publish?
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Websites – Search engines expect an About Page, a 

Contact Page, Cookie Consent, Privacy Policy

Media – Requires multiple high-resolution photos, short 

and long form biography, background information

Publishers – Often have Editorial or Submission 

Guidelines, unwritten rules, pedantic gatekeepers or 

helpful collaborators

Influencers – How they ‘appear’ is not always how they 

‘respond’ when you contact them

Critics – Yes, chair-based anonymous idiots! Seek 

feedback but also recognise praise! Have supporters on 

standby!!!

My Mottos

• Friendly

• Professional

• Solution Focused

• Consistent Quality

• Courteous Engagement



6. Options

1. Essential Locations
1.1 Google
1.2 Bing
1.3 LinkedIn
1.4 YouTube

2. Recommended Locations
2.1 Your Own Name Website
2.2 Preferred Social Media
2.3 Professional Association Profile
2.4 Directory Listings

3. Alternative Locations
3.1 Digital Publishing Platforms
3.2 Contributor Publishers, Niche Publications and Websites
3.3 Traditional Media and Larger Publications
3.4 Automatic Content Distribution or Collection Platforms
3.5 Direct Networking

Other Relevant Resources https://sueellson.com/blog/online-publishing-options 

21

https://sueellson.com/blog/online-publishing-options
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6. Options

LinkedIn Articles

• Need a LinkedIn Profile

• Can be Search Engine Optimised

• Permanently available online

• Perform long after first publication

• Can be de-indexed by LinkedIn

22

YouTube

• Need a Google Account

• Can be Search Engine Optimised

• Permanently available online

• Perform long after first publication

• Rely on good thumbnail pictures

Medium

• Can be monetised

• Not as good in Search Engines

• International Audience

• Need 160 Followers to access features

• Feels more ‘traditional’

Substack

• Appears to have good engagement

• Currently ‘popular’ 

• Can create your own audience

• Provides cross-posting assets

• Feels fresh and multi-functional



6. Options

Google Scholar

• Can list multiple publications

• Freely accessible

23

ResearchGate

• ‘Facebook’ for Academics

• Provides count of downloads

Professional Association Websites / Mags

• Need to be a Paid Member or meet 

Editorial Guidelines

• Always worth asking!

Niche Media Industry / Profession

• Check Editorial Guidelines

• Be prepared to read what is there

• May take time to appear

• Build a relationship, can be ongoing

The Conversation

• Exclusive for Current Researchers and 

Academics

• Fact checked and Australian

Open Forum

• Policy Discussion

• Welcomes Free Speech

Traditional Media

• Build relationships with journalists and 

editors and create for their audience

• Can ask for ‘edits’ but assume 

anything you say is ‘on record’



6. Options – Where else do you recommend?
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Policy – Connect with EVERYONE you meet online or 

in person on LinkedIn!

Discussion



7. Recommendations
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Be clear 

about 

what you 

would like 

to publish

Select 

where it 

will be 

published

Once 

published, 

add a link 

to your 

website

Share on 

social and 

add links 

to your 

website

Remember
• Copyright belongs to the publisher, not the writer

• You can link to what has been published elsewhere but you cannot re-publish it (unless you have 

asked for and received permission to do so as I have with Nine radio and television)

• Keeping an online index is vital to be recognised as an ‘author’ in search and AI results

• Remember to always copy/paste a link to published content at https://web.archive.org 

• Try to respond to Comments, Direct Messages, Emails, Phone Calls etc as soon as possible

https://web.archive.org/


7. Recommendations – Other Online Creators
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https://darbyhudson.com 

https://www.tiktok.com/@trishamavery 

https://darbyhudson.com/
https://www.tiktok.com/@trishamavery


7. Recommendations – Other Online Creators
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https://lauriesmale.com  https://www.wisepreneurs.au

https://wisepreneurs.com.au

https://www.linkedin.com/in/nigelrawlins 

https://lauriesmale.com/
https://www.wisepreneurs.au/
https://wisepreneurs.com.au/
https://www.linkedin.com/in/nigelrawlins


7. Recommendations – Other Online Creators
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https://darrenrowse.com

https://problogger.com  
https://sueellson.com

https://www.linkedin.com/in/sueellson 

https://darrenrowse.com/
https://problogger.com/
https://sueellson.com/
https://www.linkedin.com/in/sueellson


Evaluation – and invitation to write a Google Review + Q&A
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Sue Ellson Google Review
Featured on the footer of my website!



How can I assist?

30

After first five x one hours, rate is $110 per hour

All amounts include GST, recordings if you wish, any additional resources and personal referrals

Work ‘with’ you rather than ‘for’ you – can also set a project budget – based in Canterbury or online

Free webinars and recordings at https://sueellson.com/webinars-and-recordings 

https://sueellson.com/webinars-and-recordings
https://sueellson.com/webinars-and-recordings
https://sueellson.com/webinars-and-recordings
https://sueellson.com/webinars-and-recordings
https://sueellson.com/webinars-and-recordings
https://calendly.com/sueellson
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